Chapter 4

Marketing

THIS IS BEACH VOLLEYBALL

GSTAAD

4.7.–10.7.2011
WWW.BEACHWORLDTOUR.CH

This chapter is meant to provide the regulations and guidelines related
to the marketing of FIVB Beach Volleyball SWATCH WORLD TOUR,
FIVB Beach Volleyball SWATCH WORLD CHAMPIONSHIPS and FIVB
Beach Volleyball SWATCH JUNIOR/YOUTH WORLD CHAMPIONSHIPS,
with the aim to coordinate the actions between all involved parties. The
information herein is essential for the realization of a very profitable
property and to satisfy all partners’ needs.
The FIVB marketing model, designed to satisfy the needs of
international and local markets, represents a unique occasion to
capture a substantial share of today’s youth market and grow the
commercial value of the sport. The combined effort of the FIVB and
its organizers (National Volleyball Federations and/or Promoters)
in developing a successful marketing strategy proves to be vital to
develop international and national Beach Volleyball programs as
well as to ensure the implementation of first class events along
with the FIVB’s growth plan.
The FIVB and its Organizers provide opportunities for international
and national companies to associate their respective brands
and products to FIVB Beach Volleyball properties, such as the
World Tour, the World Championships and/or other types of FIVB
events, as well as to athletes. At the same time, the tremendous
involvement of FIVB partners contributes drastically to increase
the benefits and promotion, thus creating a productive business
model. Athletes taking part in FIVB events also develop their own
sponsorship programs by offering companies large exposure.
Professional entrepreneurs, event organizers, individuals, regional
or city governments and/or tourist promotion entities may also
promote an event in their country and/or abroad (if duly sanctioned
by the FIVB and by the respective National Volleyball Federations).
Moreover, National Volleyball Federations, with an adequate
structure in place, may directly implement an event acting as a
promoter as well. Therefore, through the FIVB Beach Volleyball
properties, the above entities can therefore offer a complete
package to their partners and reach hundreds of millions of
people every year through broadcasters, media, the FIVB website,
publications, as well as many other means.
A strict controlling policy, applied by the FIVB, ensures the
delivery of the terms of the agreements signed with sponsors and
organizers. While the FIVB directly verifies beforehand the correct
implementation of all commercialization rights, a further check
is ensured during each event by a task force of expert officials,
responsible for ensuring the smooth running of the operations in
each area of the organization. A reporting system then guarantees
a constant improvement for the forthcoming seasons.
The FIVB provides the organizers, players and partners with
valuable data concerning the TV audiences and TV exposure
value of the FIVB sponsors and local title sponsors. These data
are provided with the aims to better ‘sell’ the FIVB properties and
achieve the financial goals of the promoters and of the FIVB.
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The 2011 season will see again considerable changes. The FIVB and
its main events underwent a complete repositioning and re-branding
to become even more attractive to spectators and fans around the

world. The new designations, visuals and related applications have
been designed to increase the awareness of the FIVB Beach Volleyball
properties as well as enable the international and domestic partners to
achieve the common objectives in terms of budget, partners support,
exposure, etc. After years of continuous improvements, the FIVB can
state that using a common visual for all events has strengthened the
FIVB Beach Volleyball SWATCH WORLD TOUR brand universally.
Even more so than in previous years, different visuals are realized
to distinguish the FIVB Beach Volleyball SWATCH WORLD
CHAMPIONSHIPS in 2011 from the FIVB Beach Volleyball SWATCH
WORLD TOUR in order to increase its awareness and commercial value.
By implementing 2 distinguished visuals which follow the same
branding strategy both the Word Tour events and the World
Championships should be better recognized by the audiences. To
deliver an even more powerful message the FIVB allows its 2011
promoters to customize the visuals featuring 'local heroes'.

THIS IS BEACH VOLLEYBALL

As a first step of this project, we seek to use images of selected
athletes for a special promotional non-commercial advertising
spot. This should form the opening and a closing sequence of
every TV Broadcast as well as become part the visuals of the FIVB
Beach Volleyball SWATCH WORLD TOUR and FIVB Beach Volleyball
SWATCH WORLD CHAMPIONSHIPS.
We firmly believe that this is in the interest of all the Beach
Volleyball family including athletes, fans, clubs, promoters,
National Federations and Confederations. By creating at the same
time role models for the young generation and global exposure for
players, the Hero Campaign could be of fundamental help in the
development and promotion of Beach Volleyball.
The selection criteria for those players were the following:

1. Event Logo
The Event Logo is the official emblem / symbol of the Event as
developed by FIVB.
Examples:
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A panoramic of the sponsorship opportunities in the center court

The new Marketing and Promotional initiative with the Hero
Campaign at its core intends to better involve the FIVB top players.
This project forms an important part of the re-branding of the FIVB
and is meant to increase the popularity of our sport by placing the
athletes as “heroes” on center stage.
We thus seek to promote the best Volleyball and Beach Volleyball
players and the sport through them.

By entering into an agreement with the FIVB, subject to the
applicable clauses in the Promoter/FIVB agreement, the FIVB
grants the Organiser/Promoter (hereinafter "Promoter") the nonexclusive right to use the following or Event Marks during the term
to promote the tournament. Whereas Event means the FIVB Beach
Volleyball SWATCH WORLD TOUR, FIVB Beach Volleyball SWATCH
SENIOR, JUNIOR and YOUTH WORLD CHAMPIONSHIPS.

Marketing

New Branding and Hero Campaign

–– Either winners of major Beach Volleyball events or score high on
ranking points
–– Very popular in their home countries
–– Relatively young (being able to play for at least another 3-4 years)
–– Have appeal and charisma

Brand Positioning

Powerful, expressive and vibrant, Beach Volleyball is a showcase of
physical strenght and energy. Juxtaposing the explosive, dynamic and
intense, stamina and strategy, this sport dances to its own tribal beat.
Unsurprisingly compared to a contest in a gladiatorial arena, it’s a
fusion of colour, beauty and abundant athletic ability in a striking
environment, producing a unique atmosphere that is electric,
creative, vibrant,exciting and striking!
We take the sporting excitement of the beach to the world.

Our Vision

To create the most naturally vibrant, exciting sporting and
entertainment spectacle.

Our Mission

To promote the entertaining, expressive yet ultimate sporting
values of Beach Volleyball around the world.

Use of Event Marks

HOST CITY, VENUE
19–24 APRIL 2011
www.event-url.com

The new visual

Since 2010 the FIVB's Event Marks have been protected by
copyright, design and trademark laws. All rights in the Event Marks
are owned by the FIVB, and no entity is allowed to use the Event
Marks unless expressly authorised by the FIVB. Any use of Event
Marks is subject to the Branding Guidelines of that Event.
The FIVB has designated SWATCH as its International title Sponsor.
SWATCH is associated with all World Tour events (e.g.: Open and
Grand Slam events) as well as the World Championships (i.e.
Senior, Junior and Youth).

The use of the FIVB Event Logo is mandatory, no other logos may
be developed by the Promoter.
The Promoter may use the Event Marks only for:
–– editorial purposes in non-commercial articles about the Event
(no approval is needed by FIVB)
–– as part of the Marketing, Dressing and Promotional material (as
per the layout provided by FIVB)
The Event Logo should not be translated into the local language.
The English version has to be used.

2. Event Name/Designation
The Event Names are the official titles as chosen by the FIVB and
shall be used by all stakeholders to refer to the Event in a proper
and official manner as follows:
–– FIVB Beach Volleyball SWATCH WORLD TOUR 2011™
–– FIVB Beach Volleyball SWATCH WORLD CHAMPIONSHIPS 2011™
–– FIVB Beach Volleyball SWATCH JUNIOR WORLD CHAMPIONSHIPS 2011™
–– FIVB Beach Volleyball SWATCH YOUTH WORLD CHAMPIONSHIPS 2011™
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The Host City designation is the official title which describes the
status of the city in relation to the Event as follows:
–– FIVB Beach Volleyball SWATCH WORLD TOUR 2011 Host City
The Host City may use the Host City Designation for their
promotional and marketing events, activities and material including
commercial association in relation to the Tournament.

4. Tournament Title
The Tournament shall mean the specific competition (i.e. Grand
Slam or Open) held as a part of the EVENT in the TERRITORY under
the authority and control of the NF or Promoter selected by the
FIVB. Upon FIVB written approval the Promoter is permitted to
promote the Tournament of the FIVB Beach Volleyball SWATCH
WORLD TOUR 2011 with the names of its local major sponsors
(title sponsor and presenting sponsor).
The Tournament Titles are the official titles as chosen and approved
by the FIVB and which shall be used by all stakeholders to refer to
the Tournament in a proper and official manner as follow:
–– FIVB Beach Volleyball SWATCH WORLD TOUR 2011™ "Name of
the local Title Sponsor" category of the event presented by …
In case of the FIVB Beach Volleyball SWATCH SENIOR, JUNIOR,
YOUTH WORLD CHAMPIONSHIPS the Promoter has a right to
appoint a presenting sponsor only. The official titles as chosen and
approved by the FIVB and which shall be used by all stakeholders to
refer to the Tournament in a proper and official manner as follows:
–– FIVB Beach Volleyball SWATCH WORLD CHAMPIONSHIPS 2011™
presented by …
–– FIVB Beach Volleyball SWATCH JUNIOR WORLD CHAMPIONSHIPS
2011™ presented by …
–– FIVB Beach Volleyball SWATCH YOUTH WORLD CHAMPIONSHIPS
2011™ presented by …
The “Tournament Title” may be associated in the communication
related to the visual to the following information:
–– Local Sponsor integration in the Tournament Title;
–– Category of the event, such as Open, Grand Slam, Presenting
Sponsor together with the Tour Title and the Tournament Title
must be featured as follows:
–– As an alternative, the promoters may create a Tournament Title
Branding including elements such as their Local Title Sponsor
and Presenting Sponsors trademarks.
–– The Promoters must supply the FIVB with the Tournament Title
Branding for its final approval at least ten (10) weeks prior to
the event. The Tournament Title, as displayed in the FIVB Beach
Volleyball SWATCH WORLD TOUR Visual, can be used on all
promotional and press materials and as the Tournament Title
Branding.
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All contractual parties concerned (i.e. promoters, hosting National
Federation, etc.) shall not be entitled to sublicense any use of the
SWATCH logo or the FIVB Beach Volleyball SWATCH WORLD TOUR
& FIVB Beach Volleyball SWATCH WORLD CHAMPIONSHIPS titles/
logos if not previously authorized by the FIVB and its title sponsor.
In the event that the FIVB and its promoters wish to do so, the FIVB
shall inform SWATCH of the name and address of such a third party
and guarantee SWATCH’s approval on behalf of the third party. It is
understood that such a third party shall be bound by all terms and
conditions specified in this section.

–– As the SWATCH logo includes the SWATCH trademark, such a
trademark is exclusively owned and registered by SWATCH, Ltd.
For Switzerland and in most countries of the world, any use of
such logos needs the prior written approval by SWATCH, Ltd.
“Approval” shall mean SWATCH’s prior written consent, which
may be given or withheld in SWATCH’s sole discretion. SWATCH
and FIVB shall make their best effort to respond to a request for
approval within five (5) business days. The same principles will be
implemented for other FIVB sponsors.

7. Local Sponsors Logos
–– Each promoter must secure the approval of its own sponsors
in order to correctly feature their respective logos on all items
enlisted in the commercialization rights.
–– The promoter shall request all local Sponsors to submit to
the FIVB for its prior written approval (such approval not to be
unreasonably withheld or delayed), representative samples of all
advertising, promotional or other display material to be used by
any of the local sponsors in conjunction with the FIVB and the
World Tour / World Championships marks not less than sixty (60)
days prior to the release of such material to the public.

8. FIVB Branding Kit and online checklists

All promoters have to use the correct title/logo, e.g. FIVB Beach
Volleyball SWATCH WORLD TOUR and FIVB Beach Volleyball
SWATCH WORLD CHAMPIONSHIPS presented by (local sponsor),
in all their communications such as press releases, newsletters
etc. The promoters are requested not just use the word World Tour
without the words: FIVB, Beach Volleyball and SWATCH.

In order to help every stakeholder to implement the terms of the
FIVB/NF-Promoter agreement including the marketing items to
be produced for each event, the FIVB has realized the following
important ‘User friendly’ tools:

5. FIVB logo

To promote and communicate the FIVB Beach Volleyball SWATCH
WORLD CHAMPIONSHIPS and the FIVB Beach Volleyball SWATCH
WORLD TOUR in the best possible way, FIVB has developed a
consistent branding concept, which shall be used and implemented
by the Promoters according to the FIVB Brand & Graphic Guidelines
available under the following link:

A new FIVB logo has been developed and implemented starting
from the 2011 and onwards. The FIVB logo must be used as
follows :
–– The logo must always be
reproduced in its official
colors. The correct use of
the FIVB logo is clarified
in the graphics (in color
and black/white formatspecifications also featured in the marketing kit).
–– The FIVB logo must be displayed on all printed materials as
outlined onto the kit.
–– The FIVB logo, as defined above, must be used on all printed
materials produced for the tournament. In general, the FIVB logo
must be printed whenever the FIVB Beach Volleyball SWATCH
WORLD TOUR/WORLD CHAMPIONSHIPS Title is printed.
–– All FIVB Sponsors have the right to use the official FIVB logo
in connection with its official designation, in advertising,
promotional and point of sales materials and packaging. The FIVB
must give its prior approval in connection with the FIVB marks.

6. FIVB Sponsors logos
–– The FIVB has the right to use the official logo of all its Sponsors
in connection with their official designation in all advertising,
promotional and point of sales materials and packaging. The
Sponsors must give their prior written approval in connection
with the use of their marks.
–– The promoter shall ensure that the marks will not be used in any
manner contrary to public policy or in any way that unfavorably
compromises or reflects the good name, reputation and image
of the FIVB, its Sponsors, or the event. The promoter also
acknowledges that he or she will be held liable in the result of any
unauthorized use of the marks that lead to jeopardize the FIVB’s
and FIVB’s Sponsors rights therein.
–– The rights granted to the promoter are limited in application to
the products and do not extend to goods or services other than
the products themselves. The promoter agrees to ensure that the
marks or any other rights granted will not be used by any of the local
Sponsors in such a manner that public confusion may arise between
the products and/or services for which individuals or companies
have been granted the right to use the marks and/or any other rights.

 Branding Kit

http://fivb.swt.achtungs.ch
Login: fivb

Password: swatchworldtour

–– The Event Marks may not be adapted or disfigured in any way. This
includes the appearance of the appropriate copyright notice(s) and/
or trademark legends as set out in the illustration. The Tournament
Marks must be reproduced accurately using the respective artwork.
The 2011 Branding Kit features the following information/sections
for the Grand Slams, Open double gender events, Open single
gender events and Senior/Junior & Youth World Championships:
–– Terms of use (e.g. Terms of use, hotline, requirements and fonts)
–– World Tour titles, FIVB and FIVB sponsors brand user – Guidelines
–– User Manual
–– Grand Slam
–– Double Gender’s Open
–– Open events Men
–– Open events Women
–– Open events Men and Women
–– FIVB Beach Volleyball SWATCH SENIOR WORLD CHAMPIONSHIPS
(Double gender’s event)
–– FIVB Beach Volleyball SWATCH JUNIOR WORLD CHAMPIONSHIPS
(Double gender’s event)
–– FIVB Beach Volleyball SWATCH YOUTH WORLD CHAMPIONSHIPS
(Double gender’s event)
–– General items (in this section the promoter could find common
items, for all events such as media plan, advertising pages, video
wall, give aways, etc.)
–– Audio Files
–– Video Files
–– Checklists (Master Plan and Marketing check list). The on-line
Master Plan and Marketing checklist in order to verify in a few
minutes only, the status of an event in all its critical aspects.
–– The FIVB by March is giving to each promoter, technical
supervisor concerned, FIVB Sponsors, IMG, etc., the access to
his/her own event’s master plan and marketing checklists. Both
checklists can be updated only by the FIVB whenever necessary.
–– The FIVB has distinguished those items that are mandatory (such as
the visual, official program, interview back drop, mixed zone back
drop) and other ones that are recommended (such as the cladding
of the perimeter, cladding of the stadium, Roof of the VIP, etc.)
–– FIVB Partners' Logos and Visuals: Under the same download link
the logos and visuals of all the FIVB global partners are available.
Please note, from this year Mikasa and SWATCH have new brand
identities. The respective branding guidelines and instructions on
how to use the logos should be strictly adhered to and applied
correctly on all the printed material.
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3. Host City Designation

The entire surface dedicated to the FIVB Beach Volleyball SWATCH
WORLD TOUR title and to the entire surface of the Tournament title
must remain, respectively, in a 60/40 proportion ratio for all Open
events and 50/50 for all Grand Slam and World Championships
events. The Tour title must always be prominent and placed over the
Tournament title. All printed material (with the existence of any other
logos) must include the official FIVB Beach Volleyball SWATCH WORLD
TOUR or FIVB Beach Volleyball SWATCH WORLD CHAMPIONSHIPS’
titles/logos, with the exception of individual sponsor signage elements,
such as panels around the court flags, etc.
The correct use of the composite treatment of the FIVB Beach
Volleyball SWATCH WORLD TOUR title is mandatory each time
the Tournament title is used, including on all official programs,
posters, broadcast titles, accreditations, announcements, tickets,
advertising and other items as featured onto the new Branding Kit.

Marketing

The year of edition should appear at the end of the Event Name
The Promoter and the Host City shall use the official Event Name
in all public statements and communications in order to ensure
consistency across all Host Cities ad Countries.
The Promoter may use the official Event Name for their
promotional and marketing events, activities and material including
commercial association in relation to the Event.
The Event Names may be translated into the local language upon
prior written approval of the FIVB.


MASTER PLAN
and MARKETING CHECKLIST
BRASILIA
2009
The
verification
April
21-26 of the status of major contractual obligations of the
parties undersigning the FIVB/NF-Promoter agreement can be done
Master two
Plan
Checklist
| Marketing
Checklist
through
checklists
which
are constantly
updated by the FIVB.
Master Plan Checklist

Master Plan Checklist

Item

Deadline

Date of approval Additional
of FIVB
Comments

Final report WT/35 of last edition (if any)
WT / 21 (General Questionnaire)
WT / 22 (host TV Broadcaster Letter of
support)

Hotline (for technical problems only) :
Please contact info@achtung.be
Tel.: +41 31 311 1215
Requirements:
All visuals have been created with:
Adobe® Illustrator® CSAdobe® InDesign® CS
–– The FIVB has designed branding material and provides templates
and layouts (at FIVB’s cost) which Promoters may produce (at
Promoters’cost).
–– The artwork should always be reproduced in the highest possible
quality using either offset or digital process.
–– Changes to templates need to be approved by the FIVB in writing.
–– In order to create a consistent look & feel of the Event around the
world and to make the Event more appealing to TV audiences and
to potential commercial partners, the FIVB highly recommends
using the designed templates.
–– The Event Marks must always be used in exact forms,
composition and configuration shown in the illustration set out in
the Branding Guidelines.

WT / 23 (Local Authorities Letter of
Support)
31.07.08
Invoice issued
Entry fee (USD 10'000) = 0

Sand
Venue Layout
FIVB-organizer Agreement (2009-2012)

30.09.08

Invoice N. issued on:
1st instalment of licence fee
(USD 22'000)

Upon signature

Tentative competition schedule start time
of semi-final and final games

31.01.09

Confirmed competition schedule start time
of semi-final and final games

10.03.09

WT / 05 (Organization chart)

21.12.08

Invoice issued
21.12.08
2nd instalment of licence fee
(USD 88'000)
Appointments of FIVB delegates and
international referees by the FIVB
WT / 12 inspection Visit report (if any or
N/A)

31.01.09
- 2/3 months

IMG inspection visit -2months befor (if any
or N/A)

- 2 Plan
months
Example of Master
Checklist

Appendix E

FIVB & Eco flag

31.01.09
19.02.09
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Marketing Checklist

Item

Deadline

Media plan (incl. list of
anticipated side events,
give-aways; other
promotional activities)

20.12.08

Date of
reception at
FIVB

Date of
Approval at
FIVB

Date of approval at
SWATCH

Comments

N/A

PARKING PERMIT

HTVB & radio
commercial
opportunities
Visual / poster with all
sponsors/ Tournament
title and eventual local
heroes/landmark

6.02.09

*The date should
include the country
quota play off matches*

FIVB BEACH VOLLEYBALL SWATCH WORLD TOUR
1to1 ENERGY GRAND SLAM GSTAAD 2011

10m panel
Accreditation cards

2011

Athlete’s shower
backdrop
Awarding ceremony
backdrop
Base of the SWATCH
electronic scoreboards

Permit no:

148 mm

Marketing Checklist

Date valid:

Business cards
Center court layout (all
static & rotating
panelling), including
scoreboards’, inflatable,
look and flag positions

20.02.09

Vehicle plate no:

Parking area:

Cladding (look of
external bleachers)
Cladding of the
perimeter
Cheque layout with the
first 3 amounts

Permit must be displayed this side up on drivers side dashboard.

Envelopes
FIVB Sponsors’
advertising pages and
page positions

The look of the outside courts

Food tickets
Folder
Interview backdrop

20.02.09

Example of Marketing Checklist

Invitation cards
To be retrieved from

marketing kit web
Jingles
One
checklist is featuring the statusN/Aof the Global the
Master
Plan
site
Letterhead
concerning the payments of the license fee, Appendix E, approval
of local sponsors
ofList
the
sand, inspection visits, reports, previous season final report
and product categories
(WT/35),
etc. while
the second checklist is focusing only on all
20.02.09
Mascot and its branding
marketing items (including the media plan). Both checklists are
available onto a dedicated web site which link, username and
password have been provided to the promoter, hosting NF, to the
technical supervisor and TV coordinator(s) assigned to a certain
event, etc.

Important mandatory matters in summary:
1. Every time the tournament title is mentioned also the
international title must be featured in all communications, visual,
announcements, etc.
2. The size of the titles must be for Grand Slam 50% for the FIVB
Beach Volleyball SWATCH WORLD TOUR title and 50% for the
Tournament title while for the Open events the FIVB Beach
Volleyball SWATCH WORLD TOUR title must be 60% and the
Tournament title 40%.
3. Local sponsors should never exceed the FIVB sponsors in
particular the SWATCH logo in their own category (i.e. Title, main
sponsor, supplier) in the centre court (e.g. including the time out
area), outside courts, VIP tribune, etc.
4. The promoter is entitled to produce all the materials enlisted in
this chapter only upon receiving a written approval from the FIVB.
5. The FIVB has distinguished, in the marketing kit, those items
that are mandatory and other ones that are recommended.
6. Materials must be stored in a safe place and must be re-used
in the future unless they are deteriorated or lost or stolen. This
must be duly proven by the promoters concerned.
7. Panels, flags, SWATCH scoreboards, etc. should be installed in
order to be in the view of the main TV cameras, photographers
and on-site spectators.
8. Quality of the materials shall be adequate for a first class
event such as the FIVB Beach Volleyball SWATCH WORLD
CHAMPIONSHIPS and FIVB Beach Volleyball SWATCH WORLD
TOUR.
9. The master plan and marketing checklist must be used as
required in order to smoothly prepare the event.

In case of any discrepancies in the marketing field which may
occur between the text of this chapter and the FIVB/NF Promoter’s
Agreements (including all appendices), priority shall be given in the
following sequence: Appendix B, Body of the Agreement, Branding
Kit & Handbook for all marketing update & implementation.
For all other issues such as the Venue, Host Broadcaster, Press,
Accommodation, etc. the order will be as follows: Body of the
Agreement, Appendices and Handbook. The promoter must also
receive the FIVB approval for any rights not specified in this chapter
and/or in the Appendix B of the FIVB/NF-Promoter’s Agreement.

4.1 Common Objectives
–– grow the commercial value of the sport to achieve budget goals
in promoting top quality world-class events.
–– create a strong Beach Volleyball property to elevate the image of
the FIVB and its organizers’ partners.
–– generate business for all partners associated to the FIVB
properties.
–– create productive and long-term integration between the
international and national sponsorship programs through a
shared system of benefits and commercialization rights.
–– attract large local and international audiences to meet partners’
demands.
–– project attractive values, concepts and principles, such as
athleticism, healthy image, wonderful venues, glamour and
lifestyle.
–– generate opportunities for athletes to become professional and
worldwide recognized stars.
–– evaluate the TV exposure value of the sponsors in order to bring
more value to the investment made by the top partners.

Effective Brand
Positioning
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World Tour flag

4.2 FIVB Rights
The FIVB has the following rights:
–– 100% rights to govern, manage and communicate all forms
of Beach Volleyball events all over the world under the event’s
opportunities and under new event’s concept also.
–– 100% right to enter into an agreement with international
sponsors for:
–– exploitation of the FIVB marks (i.e. FIVB logo, Title of the World
Tour and the World Championships).
–– sales of sponsorship packages in certain reserved exclusive
product categories in accordance with the terms of the FIVB/
NF-Promoter’s Agreement.
–– 100% rights related to the International media distribution and
sales.
–– 100% new media first party rights.
–– 100% rights concerning the exploitation of its web site.
–– 100% of the event’s sanctioning fees.
–– 100% revenues related to licensee of its marks.
–– exploitation of official merchandising programs product
implemented in cooperation with or without its sponsors and/
or partners/suppliers.

4.3 Promoter Rights
Subject to the terms of the FIVB/NF-Promoter’s Agreement and the
Handbook, the FIVB hereby grants the Promoter and/or a National
Volleyball Federation the following non-transferable rights with
respect to the event:
–– to stage the event in exclusivity within a certain territory for a
long term period;
–– to have an exclusive date in the calendar for Open event and/
or Grand Slam event and/or the Senior/Youth/Junior World
Championships;
–– to have among the best teams in the world partake in the
events in accordance with the terms of the FIVB – NF- Athlete
Agreement;
–– to exploit the commercialization rights as per this chapter.
–– to have two seats (NF and promoter) at the FIVB Beach Volleyball
World Tour Council.
–– to have the exclusive right to sell spectators' admission tickets
for the event and to keep any consideration paid thereafter;
–– to use the tournament title Sponsor as well as the presenting
Sponsor of the tournament.
–– to benefit from the international sponsors programs in terms of
materials, services, promotion, etc.
–– to have the exclusive right to appoint local Sponsors as per FIVB/
NF-Promoter’s Agreement and to retain all consideration paid in
respect of such appointments;
–– to have the exclusive right for his/her local Sponsors to sell
merchandise without any FIVB and/or event official logo and title
on-site in their respective product categories;

–– to retain 100% of all private and governmental contributions and
subsidies available;
–– to use the marks in the promotion of the event upon obtaining
previous approval of the FIVB.
–– to obtain 100% of the TV first party rights sales of the tournament
(only within the country), either live or delayed, over the air
terrestrial television (FTA only).
–– to have the exclusive right to sell tickets for side events or VIP
packages associated to the event;
–– to have the possibility to sell at the venue merchandise products
produced by the FIVB sponsors and/or partners/suppliers, upon
obtaining their written agreement/license.
–– to have the exclusive right to sell official event programs on-site
during the event and to keep any consideration paid thereafter;
All rights and opportunities not expressly granted to the promoter
are hereby reserved to the FIVB. The FIVB shall be entitled to keep
all consideration paid in respect to the exploitation of any such
reserved rights.

Marketing

Flyers (cover and back
only)
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210 mm

FIVB sponsors' cost
production estimates for
all new panel, flags,
etc...

4.4 Contractual Obligations
Each National Federation, and/or promoter, and Host TV
Broadcaster willing to promote a FIVB Beach Volleyball SWATCH
WORLD CHAMPIONSHIPS and/or a FIVB Beach Volleyball SWATCH
WORLD TOUR event are required to sign the following binding
agreements with the FIVB:
–– FIVB/NF-Promoter’s Agreement, which provides the legal
framework of the rights and obligations of the parties involved
in the promotion, organization and marketing of the above
events. The marketing obligations of the FIVB and the promoter’s
partners are detailed in one of the appendices of the above
agreement. The above agreement is usually signed by no later
than mid-September preceding the following season’s calendar
and its terms are valid for a minimum of 4 years (2009-2012,
etc.). However, the FIVB is entitled to sign agreements with
new organizers bidding in 2010 for the duration of a period of
two years (i.e. 2011-2012). A list of items, indicating the entities
responsible for the proper production, shipment, controlling
process, budget, etc. is also indicated.
–– The yearly FIVB-Host Broadcaster Agreement, which details the
Host Broadcasters’ rights and obligations, is part of the FIVB/
NF-Promoter’s Agreement and must be signed by 31st of January
of year of the event. The signature of this Agreement enables all
parties concerned to implement successfully the international
and national TV distribution plans (as per chapter 6).
–– To use a common visual identity for all marketing items enlisted
in Appendix B, in the agreement, marketing kit and in this chapter.
–– At least 6 months before an event each promoter shall appoint
a person (or an agency) responsible to implement strictly the
marketing guidelines. Such a person must speak fluently English
and constantly liaise with the FIVB.
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CARDHOLDER‘S
PICTURE

FIRST NAME
LAST NAME
FUNCTION
ORGANIZATION

TYPE / AUTHORIZED AREAS:

PLAYER
(( A1 / A2 / A3 / B1 / B2 / C3 / C5 ))

VIP LOUNGE
PRESS AREA
PARKING
PUBLIC TRANSPORT
RESTROOMS
FOOD COURT

2000 mm

COUNTRY / DATE

Secured accreditation card (Grand Slam)

–– The FIVB Beach Volleyball Branding Kit is provided
yearly by the FIVB to all organizers and includes artwork (in
electronic version) of logos, titles, visuals, panels, backdrops,
accreditation cards, program covers, uniforms, sample of media
plan, etc., in order to properly guide the persons concerned
toward the correct implementation of each item. The Branding
Kit has proven to be a vital tool to create a perfect integration
between the FIVB and its organizers and has been absolutely
imperative in order to execute a proper implementation of
contractual terms for all involved parties.
The latest version of the FIVB Branding Kit can be found to the
following web address :

3. The following items must be provided 8 weeks
ahead at the latest:

On-site Signage – Grand Slam
800 mm

http://fivb.swt.achtungs.ch
Username:
Password:

2. The following items have to be provided 10 weeks
ahead at the latest:

–– The layout of the Tournament title (including any use of this title
as well as FIVB and FIVB’s sponsors marks associated to the
event).
–– The layout of the Official Tournament visual including all local
sponsors. In the case a promoter wants to modify the landmark/
heroes, this modification must be communicated 10 weeks
ahead, otherwise the FIVB may refuse the modification of the
standard visual.

((ACCESS CODE))
–– In order to properly implement the terms of the agreements and to
best assist the promoters in fulfilling all marketing regulations, the
FIVB has developed and already put into practice the following tools:
–– The World Tour Handbook (as part of the FIVB/NF-Promoter’s
Agreement including all details) with stadium layout and
diagrams providing a visual and practical guide to the rights
and obligations of the parties concerned (a selection of photos
from past events illustrates certain aspects of the marketing
guidelines). The Handbook also contains regulations and
requirements, which must be strictly respected by the organizers.
http://www.fivb.org/EN/BeachVolleyball/Competitions/
WorldTour/2011/Handbook.asp

–– The media plan (i.e. TV, radio and press activities, website,
outdoor campaign and advertising plan).
–– The TV host broadcaster and radio stations commercial
opportunities for the FIVB partners review and eventual
investment.
–– The list of anticipated side events, public address recognitions,
all giveaways, spectator contests, award, camps for Beach
Volleyball fans, merchandising, etc.
–– Any other promotional activities planned for the event.

fivb
swatchworldtour

–– The list of all local sponsors, including their respective names
and exact product categories.
–– The layout of the venue, including the whole perimeter area,
stadium, outside courts, all facilities, sponsors booths including
SWATCH P.O.S., stadium entrance, court paneling (1st, 2nd
and eventual 3rd row) inclusive of the scorer table, SWATCH
scoreboards exact position on centre court and outside
scoreboards on the remaining courts, gigantic video wall position
(only for Grand Slams), inflatable & flags position, SWATCH
personnel position, etc. This info has to be sent in scale to better
locate and identify each proposed item at the venue. Once the
visual has been approved by the FIVB it is strongly recommended
to send all marketing items in the one communication.
–– The SWATCH panels’ cost has to be approved in advance by
SWATCH.
If a promoter needs to reproduce (or produce them for the 1st
time) such panels, the overall costs cannot overcome CHF 6’000
for each single gender Open event, CHF 8’000 for each double
gender Open event and CHF 10’000 for each Grand Slam and
Senior World Championships.

Accreditation featuring the secured areas of access
Athlete’s shower backdrop
Awarding ceremony backdrop
Base of the SWATCH electronic scoreboards
Ball Boys stand
Business cards
Center court layout (all static & rotating panelling), including
scoreboards’, inflatable, flag positions and time out zone
Cladding (look of external bleachers)
Cladding of the perimeter
Cheque layout with the first 3 amounts
Envelopes
FIVB Sponsors’ advertising pages and page positions
FIVB sponsors' cost production estimates for all new panel,
flags, etc...
Flyers (cover and back only)
Folder
Food ticket
Interview backdrop
Invitation cards
Letterhead
List of local sponsors and product categories
Mascot and its branding
Mikasa POS positioning
Mixed zone backdrop
Newsletter
Official program cover
Other items that require the FIVB's approval (give-aways, etc.)
Official net & side net logos layout (give status of last year's
supply at least 2 months prior the start of the 2008 season)
On site signage
Parking
accreditation
Podium
Promoter's website
Referee chair
Results' brackets' layout
Roll-up display
Roof of the VIP stand
Scorers table

THIS IS BEACH VOLLEYBALL

–– The on-line Master Plan and Marketing checklist.

Side court scoreboard layout
Side court panneling layout
Stadium entrance

The checklist described above can be found to the following
web address:

Street banner

http://www.fivb.org/EN/Marketing/
BeachVolleyball/2011/

SWATCH scoreboards layout & local sponsor publicity layout

Username: This confidential information will be
communicated in due time by the FIVB to the
parties concerned.
Password: This confidential information
will be communicated in due time by the
FIVB to the parties concerned.

Tower of TV cameras

Beach Volleyball: A Successful Combination
of Sport, Lifestyle and Entertainment
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Accreditation cards

4

1. The following information has to be provided to the
FIVB 4 months ahead the start of each FIVB Beach
Volleyball SWATCH WORLD TOUR event at the latest:

HOST CITY

10m panel

Marketing

It is critical to respect the deadlines featured in the FIVB/NFPromoter agreement and in this Handbook. The deadline are the
latest date to send the information to the FIVB and it is strongly
recommended to anticipate as much as possible the process in
order to implement an efficient promotion, coordinate actions
among all involved parties and fulfill the obligations in the
agreement. The standard procedure is as follows:

SWATCH POS positioning
Tickets
Uniform layouts (athlete's; ball boys, sand levellers, player’s
assistant, etc.)
Uniform layouts (staff)- Polo shirt

HOST CITY, VENUE
19–24 APRIL 2011
www.event-url.com
Laura Ludwig (GER)

–

Jennifer Kessy (USA)

–

Zhang Xi (CHN)

–

Maria Clara Salgado (BRA)

–

Chen Xue (CHN)

Uniform layouts (officials)- Polo shirt
Uniform layouts (volonteers)
Uniform - Windbreakers
Video Wall (if required)

A sample of horizontal poster

The layout in JPEG or PDF format of the list of the marketing items.
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–– All above items and additional ones
can be found in the branding kit for
the necessary customization that
will be made by each promoter with
the inclusion of the tournament title,
sponsors, date, location of the event,
etc.

MEDIAPLAN

14–19.8.2007

MEDIA PLAN

Event layout – hotel arkipelag arena
EVENT LAYOUT – HOTEL ARKIPELAG ARENA

A budget plan (cost estimate) for
the production of the FIVB sponsors
panels, flags, etc. (new items only
or give status of last year supply).
This budget must indicate each FIVB
sponsor’s cost through a breakdown,
clearly stating what each sponsor is
requested to pay, in USD including all
taxes.

The extract pages of a media plan available in the Branding Kit

MEDIAPLAN

14–19.8.2007

MEDIA PLAN

Mediaplan – print
MEDIA PLAN – PRINT

Once the FIVB has approved one
item, new sponsors can be added
only in case of major modification
in the tournament title (Title and/
or presenting sponsor) is not
implemented. The FIVB may not
accept a last minute intention of the
promoter to add a new sponsor in the
area dedicated to the local promoters’
sponsors.
Furthermore, any materials displaying
any sponsor brandings produced
without prior written approval from
the FIVB and not in accordance with
FIVB regulations may lead to damages
sought by the FIVB, or downgrade the category of
the event or ultimately to the breach of the FIVB/NFPromoter agreement. The non compliance of the FIVB
marketing regulations concerning minor aspects of
the marketing regulations or/and delays in respecting
the above deadlines may be sanctioned by the FIVB
with a fine up to USD 20,000.
The FIVB Technical Supervisor will conduct the final
check of all marketing items once on-site. It is also
mandatory that all promoters properly store and
conserve all materials to be used in the following
years as well as identify common manufacturers and
agencies in order to optimize production costs.
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4.5 Commercialization
Rights
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banners center court
banners center court
banners center court
banners side court

1st row
2nd row
3rd row
1st row

3x
2x
4x
6x

banners center court
banners center court
banners center court

1st row
2nd row
3rd row

2x 350x100
2x 500x100
1x 500x100

Descente banners center court
banners center court
banners center court
flags center court
TOTAL

1st row
2nd row
3rd row

1x
2x
2x
2x

TOTAL
Mikasa
TOTAL

The FIVB has established a license policy with the aim to transfer
some commercialization rights to its promoters. This section
enlists in detail the commercialization rights maintained by the
FIVB for its international programs and the remaining rights
exploited by its promoters. Moreover, a hierarchy of
sponsors related to the FIVB Beach Volleyball SWATCH
WORLD TOUR and the FIVB Beach Volleyball SWATCH
WORLD CHAMPIONSHIPS has been successfully
established. In principle the sponsor’s hierarchy for
both the FIVB and its promoters is as follows:
1. Title Sponsor
2. Main Sponsor
3. Official Suppliers

SAMPLE
Swatch

The FIVB grants the worldwide right to use the International
Title Sponsor status as follows: “FIVB Beach Volleyball SWATCH
WORLD TOUR”, "FIVB Beach Volleyball SWATCH WORLD
CHAMPIONSHIPS" and ‘’FIVB Beach Volleyball SWATCH YOUTH
(or JUNIOR) WORLD CHAMPIONSHIPS’’ in all advertising,
sales promotion, packaging, company literature, as well as in
all publicity activities in order to emphasize the exclusive rights
held within this sponsor’s product category. SWATCH therefore has
its name integrated at all times with the FIVB property title. This
requirement is also mandatory every time the FIVB property title
is used, including on official programs, posters, broadcast titles,
tickets, advertising, press releases, press conferences, press
releases, etc.

350x100
350x100
500x100
350x100

350x100
500x100
500x100
100x337

euros/1 euros
66 198
66 132
110 440
66 396
1166
66
110
110

132
220
110
462

66
110
110
119.5

66
220
220
239
745

Costs estimate template to be sent to the FIVB for first year organizers
(please note that the costs may change country by country)

Although the promoter’s sponsors follow a similar
scheme, they can never overcome the presence
of the same category of sponsors as enlisted in
the above hierarchy. The promoters however
are allowed to enter into an agreement with a
presenting sponsor and a hosting city/region in
addition to the above basic scheme.
The commercialization rights are herein
summarized and further developed in the
forthcoming sections:
–– FIVB exclusive product categories.
The 2011 official
–– Promoters’ product categories.
FIVB SWATCH
–– Visual.
WORLD TOUR
–– On-site Signage Exposure.
watch
–– On-site Events Brand opportunities.
–– Printed Material Brand Exposure.
–– On-site Hospitality Advantages.
–– Uniforms.
–– Broadcasting commercial opportunities.
–– Other opportunities.

A. FIVB Exclusive Product Categories
This section will provide a clear understanding on the FIVB
reserved categories for the 2011-2012 period. However, in 20132016 the FIVB will be entitled to modify the current scheme
communicating to the interested promoters the
new terms & conditions for the staging of the
future events. Therefore, it will not be possible
for the promoters to enter in a multi-year
agreement for the period 2013-2016 until the
FIVB will disclose its new reserved categories.

1. SWATCH (International Title
Sponsor)

SWATCH is the Official Time and Scorekeeper
of the FIVB Beach Volleyball SWATCH WORLD
TOUR, FIVB Beach Volleyball SWATCH WORLD
CHAMPIONSHIPS presented by (sponsor) and the
FIVB Beach Volleyball SWATCH JUNIOR/YOUTH
WORLD CHAMPIONSHIPS.

4

–– Approval process of all marketing
material:
Within seven (7) working days from
the reception of the items, the FIVB
will send all comments and/or
approvals back to the promoters.
Any time that modifications are
requested, the updated item shall
be sent back to the FIVB by the
promoter within three (3) working
days from the day that the request
was made. Promoters may be
sanctioned should the above
deadlines not be respected.

Marketing

–– In case of use of rotating
(recommended for Grand Slams
in the 1st row) or electronic panels
system, a projection scheme of the
timing and contents of the paneling
for each phase of branding must be
sent to FIVB for approval.

Until 2012 (included), FIVB and SWATCH have
signed an Agreement for SWATCH to be the official
FIVB International Title Sponsor for the 2009-2012
FIVB Beach Volleyball SWATCH WORLD TOUR as
well as for the 2009 and 2011 FIVB Beach Volleyball
SWATCH WORLD CHAMPIONSHIPS and the 20092012 FIVB Beach Volleyball SWATCH JUNIOR/
YOUTH WORLD CHAMPIONSHIPS.
SWATCH will provide free of charge the use of 2
electronic scoreboards (in colour), 1 speed serving
device at the FIVB Beach Volleyball SWATCH WORLD
CHAMPIONSHIPS, at all FIVB Beach Volleyball SWATCH
WORLD TOUR events and the necessary personnel to
properly run the above equipment. In addition, SWATCH will
implement the following actions: radio competitions,
local PR events, invitations of local journalists,
distribution of press gifts and flyers, athlete
autograph sessions, contests during the game, local
billboard campaign exploiting the events, SWATCH
Athletes’ promotion, National SWATCH Club events in
selected market areas, presence of the SWATCH Club
at some events, etc. SWATCH will also have the right
to place a SWATCH video truck, SWATCH Experience and
SWATCH Point of sales in some designated events. Additional
activation in the promotion through SWATCH shops, point of sales
worldwide and the sale of 1 Beach Volleyball watch is planned.
SWATCH will also support the promotion of the FIVB properties
on major broadcasters, also providing through Swiss Timing the
official TV graphics to all Host Broadcasters. Exclusivity is granted
to SWATCH for watches, timepieces, clocks, scoreboards, speed
devices, time keeping devices, access equipment and services,
silver/gold/ precious and semi-precious stones/other metals,
jewelry, etc.
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Descente is the exclusive official sportswear supplier for 20092012 FIVB Beach Volleyball SWATCH WORLD TOUR as well as
for the 2009 and 2011 FIVB Beach Volleyball SWATCH SENIOR
WORLD CHAMPIONSHIPS. Descente is also a homologated sport
wear supplier for the Volleyball World Events. Descente has also
homologated its Beach Volleyball uniforms for the referees, line
judges and scorers at previous edition of the Olympic Games in
Beijing (2008) and in the upcoming edition of the 2012 Olympic
Games in London.
Descente goal will be to commercialize at worldwide level a
merchandising uniform line in line with the needed style, fabric
and design of Beach Volleyball. A different merchandising line may
be still realized by the FIVB in association with its property and its
marks.
In 2009-2012, DESCENTE will supply materials for all the
World Tour (Grand Slam and Open) events and (Senior) World
Championships (in 2009 and 2011 only) to the following persons:
–– Referees (Neutral and local)
–– Players (qualification and Main Draw; tops only)
–– FIVB Delegates
–– Line Judges and Scorers

agreement with a competitor in order to respectively complement
and cover such categories of persons. However, for court
personnel and organisational staff it is recommended to provide
uniformity on centre court using always Descente materials. It is
also recommended not to enter into an agreement with a direct
competitor of Descente such as Nike, Adidas, Puma, Asics and
Mizuno.
For all events and categories of persons the promoters may enter
into an agreement with a competitor of Descente for sporting
socks, shoes, towels, sport bags, sunglasses, etc.
Moreover, the title sportswear supplier cannot be granted to
another company and the sponsorship package cannot overcome
Descente inventor (i.e. 20 cm sq. logo, panels, flags, etc.). The
sponsorship package given to a sportswear supplier following the
above guidelines shall never overcome the Descente package.
It is possible to purchase extra quantities from Descente for
the FIVB Beach Volleyball SWATCH WORLD TOUR through the
Descente.
Discounted prices for DESCENTE products will be made available to
all promoters. More detailed information about Descente and uniform
regulations can be found in the section J (Uniforms) of this chapter.

Mikasa will supply each Promoter with the balls needed for his/her
event as follows:

B. Promoters’ Product Categories

–– 50 balls for each single-gender Open event.
–– 80 balls for each double-gender Open event.
–– 80 balls for each Grand Slam event.
–– 60 balls for the FIVB Beach Volleyball SWATCH JUNIOR WORLD
CHAMPIONSHIPS.
–– 60 balls for the FIVB Beach Volleyball SWATCH YOUTH WORLD
CHAMPIONSHIPS.
–– 250 balls for the FIVB Beach Volleyball SWATCH SENIOR WORLD
CHAMPIONSHIPS (in 2011).
Exclusivity is granted to Mikasa at all FIVB events for Beach
Volleyball balls.
Also the following sponsors’ categories and rights belong to the
FIVB in 2011:

–– Organizational staff
–– Court Personnel
The above materials must be received by each promoter 4 weeks
before their respective events. FIVB delegates and Neutral referees
will receive the uniforms directly at the event where they will be
assigned for the first time during the 2011 season. These uniforms
must be re-used for all the events of the season in case of multiassignments.
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–– Hotel chain for the 2011 & 2012.
–– Merchandising – Any sort of exploitation in exclusivity on the
worldwide territory of the official merchandising associated to
the FIVB marks (official uniforms and/or official product line)
implemented with or without the cooperation of its sponsor(s),
partners and suppliers.
–– For other FIVB rights see point 4.2 above.

Mikasa is the exclusive official ball supplier of all FIVB properties
for the 2009-2012 seasons. The Mikasa VLS 300 ball is the official
ball for all Beach Volleyball World Events including the FIVB Beach
Volleyball SWATCH WORLD CHAMPIONSHIPS, the FIVB Beach
Volleyball SWATCH WORLD TOUR, as well as for the FIVB Beach
Volleyball SWATCH JUNIOR/YOUTH WORLD CHAMPIONSHIPS and
Olympic Games.

4. Others

In addition to the above persons only for (Senior) World
Championships and Grand Slam, Descente will supply materials to
the following categories of people:

Exclusivity is therefore granted to Descente for the category of
personnel fully covered by this sponsor such as for athletes (Tops),
FIVB delegates and officials (for all provided products) while for
court personnel and staff promoters of Open may enter into an

3. Mikasa (Official Supplier)

Eco friendly material implemented by Descente for athletes uniform

–– Timing services: watches, clocks, timepieces, scoreboards, speed
devices, timing- keeping devices, jewels, access equipment and
services.
–– Balls.
–– Sportswear – Exclusive official sportswear supplier for athletes
(tops), FIVB Delegates, referees, line judges and Scorers, court
personnel and staff ). Sandals are an exclusive product of the
FIVB for the 2011 & 2012.
–– Betting & gambling for the 2011 & 2012.
–– Video games associated to the FIVB properties (retrieved on all
means)-Exclusive right for any sort of video, PC, mobile and/or
simple game associated to the FIVB marks properties (retrieved
on all means). Video games not associated to the FIVB properties
can be made.
–– Food chain/Restaurant chain and coffee for the 2011 & 2012.

4

2. Descente (Official Supplier)

Mikasa banner and VLS300 official ball

Marketing

Descente branding inside centre court

During the terms of the FIVB/NF-Promoter’s Agreement, the
FIVB releases all remaining product categories to its promoters,
maintaining the exclusive rights concerning the FIVB sponsors’
reserved categories enlisted above. During the terms of the above
Agreement, the FIVB may release some of its unused product
categories by November 15 of each preceding season. Should the
FIVB find a sponsor outside its reserved categories a buy-out policy
may be applied with each promoter. The FIVB should receive a ‘bona
fide’ offer in order to be able to match the fee and eventual Value in
Kind featured in a certain deal. Promoters are NOT allowed to enter
into an agreement with a sponsor within the FIVB categories within
the terms of the FIVB/NF-Promoter’s Agreement unless otherwise
authorized in writing by the FIVB.
Furthermore, as already mentioned above, as part of the controlling
process, the FIVB is entitled to receive from all promoters a list of
all local sponsors, including their respective
names and product categories at least
eight (8) weeks prior to each event. As
a complete inventory of all
existing categories is not
feasible to include herein,
the list provided below
is based on the types
of product categories
seen in previous FIVB
World Tour events as
well as other products
considered compatible to the sport. It must be noted
that these categories are not exhaustive, but they may
provide help to a promoter in terms of defining the types
of categories he or she is permitted in pursuing in the 2011-2012
period in order to finalize sponsorship agreements.
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AUDIO-VISUAL

Home entertainment devices, support TV sets and VCRs, hi-fi systems, CD audio, tapes, etc.

AUTOMOBILE

All car manufacturers and car rental agencies

BEER

Beer and alcohol-free beer

CHEMICAL PRODUCTS

Fertilizers, insecticides, insect repellents, chemical compounds, etc.

CITY & REGION

Cities, state and/or regions supporting the events

CLOTHING

All non-sporting clothing (e.g. city wear, fashion wear, underwear, etc.) as well as nonsporting shoes, etc.

COMPUTER

Computer hardware and software workstations, laptops, peripheral devices, etc.

CONSTRUCTION

Permanent and temporary structures and facilities: stadium, bleachers, tents, sand, portable
toilets, etc.

COURT EQUIPMENT

Court and net equipment including referee stands, poles, padding, court lines, etc.

ENERGY

Gas; electricity; solar, wind and nuclear energy; batteries; oil (petroleum), etc.

EVENTS ORGANIZATION

Companies organizing sporting and non-sporting events

EXPORT CO.

Services companies exporting/importing products

Example of cladding of the perimeter at a World Tour venue

FILM/CAMERA

Photographic/film recording photographic cameras, videos, equipment and photographic/film
support digital cameras, film, videotape, CD-ROM, etc.

C. Visual Heroes concept

FLOWERS

Flower shops and distributors, etc.

FOOD

All food items including grains and pasta, dairy products (e.g. ice cream), meat (excluding
beverage products) and fish, cacao products (e.g. candy bar), fruit, candy, energy bar, mint,
alimentary oil, etc.

FURNITURE

All furniture for office equipment, home, outdoors, etc.

LUGGAGE

Purses, suitcases, etc.

MAIL SERVICES

Postal services, express mail carrier, delivery companies

MEDIA

Host broadcasters, radio stations, newspapers, magazines in the territory

MEDICAL SERVICES AND
DEVICES

Hospital, health-care services and medical devices (e.g. prescription glasses, contact lenses,
hearing devices, crutches, etc.)

NON-ALCOHOLIC
BEVERAGES

Soft drink, mineral water, tea/ice tea, milk/cacao drinks, energetic and isotonic drinks, fruit
juice/mix, etc.

PERSONAL CARE

Skin, hair and personal hygiene products sun protection, cosmetics and perfume, hair
products (shampoo, conditioner, etc.), shaving products, dental products (toothpaste,
toothbrush, etc.), deodorant, etc.

PHARMACEUTICAL

Medicinal products, vitamins, etc.

PUBLIC SERVICE

Administration, government, governmental associations, welfare agencies, etc.

RETAIL

(excluding any sports clothing retailer) General and specialized shops, commercial centers

SCHOOL

All schools (public, private, international, language, etc.)

SECURITY SERVICES

Surveillance companies, alarm systems, etc.

SUNGLASSES

Eyewear, etc.

TELECOMMUNICATIONS

Communication devices & services land-based & mobile/wireless phone, fax, walkie-talkie,
modem, phone companies, providers, networks, etc.

TOURISM

Clubs, travel agencies, associations, museums, thermal baths, etc.

TRANSPORTATION

Airline, boats & ferries, railways, cycles (motorcycles, bicycles), jet skis, windsurfing, etc.,
including automobile accessories, such as tires, etc.

WHITE GOODS AND
ELECTRICAL APPLIANCES

All electrical appliances: home appliances, refrigerators, air conditioning fans, cooling
systems, etc.

OFFICE EQUIPMENT

Fax machines, photocopy machines, etc.

OTHERS

to be defined by the parties concerned

As briefly outlined in the beginning of this chapter, the marketing
and promotional concept for the 2011 season focuses on the Hero
Campaign. This project features photos of our best players in
postures symbolizing the power, beauty, athleticism, dynamism,
physicality, and excitement of Beach Volleyball. It forms the central
part of the new brand positioning of the FIVB and uses eye-catching
images of ‘heroes’ which speak for themselves. Such warrior alike
poses have become very trendy due to the prevalence of video /
on-line games, and they are particularly fitting for Beach Volleyball
where modern times gladiators face each other in an arena.
The layout of all visuals will be provided to Promoters. On request,
the FIVB will provide Promoters with customized visuals featuring
local players (subject to availability of their images in the FIVB
database). While the use of the visual is mandatory, its copyright
still belongs to the FIVB and SWATCH. The latest version of the
visual is available in several various representations in order to
satisfy the promoter’s needs worldwide (e.g. Grand Slam double
gender’s event, men’s-single gender Open event, women’s singlegender Open event, double gender-Open event, Junior and Youth

World Championships). The 2011 editions of the FIVB Beach
Volleyball SWATCH WORLD CHAMPIONSHIPS may be promoted
through a different visual in order to reflect the hierarchy of the
FIVB tournaments structure and market such an event as a unique
product.
All items herein listed below regarding promotional materials,
billboards, backdrops, accreditations, tickets, TV graphics, etc.
must be in line with the official visual, always maintaining the same
look and feel.

4

Examples

Establishing a
Sport Identity

Marketing

Product Categories

Organizers can enter into an agreement with companies in the following product categories exclusively upon receiving the
FIVB authorization:
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ALCOHOLIC BEVERAGES

All beverages containing alcohol: wines, spirits, alcoholic mixes, cocktails, etc. if allowed by
host country laws

TOBACCO

All tobacco products (only in exceptional circumstances and if allowed by the host country
laws)
111

–– All promoters are required to submit to the FIVB a stadium
diagram indicating the court panel configurations (including all
local and FIVB sponsors) as well as displaying their respective
sponsors’ flags, inflatable displays, scoreboards placement,
scorer table as well as all other sponsor elements at least two (2)
months before their respective events.
–– Promoters are recommended to use the “gold” branding (as
featured on the marketing kit) as a background colour, to give a
global image for World Tour/World Championships events.

The Visual
THIS IS BEACH VOLLEYBALL

The promoter must also ensure that starting from not less than
three (3) days prior to the beginning of the event and all through
the event no advertising material or company names and logos
other than those installed for FIVB & local sponsors, as specifically
approved by the FIVB in writing, shall be made visible on-site.
Once a layout is approved by the FIVB, additional items can be
displayed only upon receiving written authorization from the FIVB.
The promoter must also ensure that unhindered access to the site
for the FIVB will be provided not less than five (5) days prior to the
event. The content and placement of the panels must be as per
graphics on pages 114 and 115.

D. On–Site Signage Exposure
The FIVB and the promoter are entitled to share all on–site
opportunities. For its part, the FIVB’s Title Sponsor is allowed to
have the dominant (upper) position in accordance with the principle
of the sponsors’ hierarchy.
KLAGENFURT, STRANDBAD

2.8.–7.8.2011

PRESENTED BY:

FORO ITALICO
13–19 JUNE 2011

((presenting partner))

www.beachvolleyball.at
Jennifer Kessy (USA) – Matteo Martino (ITA) – Julius Brink (GER)

Poster – World Championships

Poster – Grand Slam

Note :
Other sample of vertical poster of the Grand Slam is featured
on the cover of this chapter

THIS IS BEACH VOLLEYBALL

HOST CITY, VENUE

17–22 MAY 2011

Designated area for presenting partner, event location and date –
may be written in local language.
Adaptations may be made only in this designated area.
Under no circumstances the designated area may be enlarged.

www.event-url.com

Designated area for local sponsors’ logos.
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Example Tour Poster / Billboard of Men’s Open featuring the areas to
be customized by each promoter

1. Court and Stadium Sponsor Signage

This section addresses the entire sponsor signage visibility in
a Beach Volleyball stadium and in all adjacent areas. The FIVB
Beach Volleyball SWATCH WORLD TOUR static and rotating
board configuration layouts can be used to locate many of the
items mentioned herein below. The layouts have been designed
to improve the look and feel of the game as well as to maximize
the sponsors’ exposure according to the terms of the FIVB/NF–
Promoter’s Agreement. For all courts and stadium panels, the
following rights and obligations apply:
–– Promoters must adhere to the FIVB standards for panel sizes,
system of panels and configurations. Any deviation from these
standards requires written authorization from the FIVB, to
be requested at least two (2) months before the start of the
tournament.
–– If and when local advertising laws prevent promoters from
building a second and/or third row of advertising panels, at least
all first row panel regulations must be strictly respected and the
promoters must inform the FIVB within due time regarding the
above restrictions.
–– The number and positions of the panels reserved to the FIVB
and its sponsors shall not deviate from the official FIVB Beach
Volleyball SWATCH WORLD TOUR static and rotating board
configuration layouts and shall respect the FIVB/ Promoter’s
panel ratio. The FIVB may take into consideration other type of
systems (i.e. electronic) if they will be visible to both the on-site
spectators and to the TV viewers. The same principles for the
rotating panels will then apply for other type of systems.
–– All Promoters who already hosted events in previous years
will be required to use all panels again in 2011 unless they are
inadequate for re-use. Should this be the case, a quote from the
promoter’s manufacturer must be sent to the FIVB, possibly with
pictures proving the poor status of the material, at least two (2)
months before the start of the event concerned for the approval.
Once the quotation is approved, the panels can then be produced
and an invoice related to the payment must be issued and
addressed directly to the FIVB sponsors concerned. Costs should
reasonably correspond to prices offered by the marketplace.
The FIVB and the FIVB Sponsors shall remain the owners of the
materials produced, which will then of course be reused again for
following editions of the FIVB Beach Volleyball SWATCH WORLD
TOUR events. For all new time promoters, the same above
scheme will be implemented as well.
–– Panels must be printed on heavy, waterproof material that will
neither tear nor crease. The banners should not be transparent.
–– Panels must be tightly secured against the railing and should not
be affected by the wind.

2. First Row Panels

The following designates the panels surrounding the center court
at all venues. The first row panels must be located at a distance of
a minimum of 5m and a maximum of 6m from the court lines. The
standard for the following 1st row panels are defined for all FIVB
Beach Volleyball SWATCH WORLD TOUR events:
–– There may be a maximum of twenty-six (26) standard size panels
(including 6 FIVB sponsor panels) and four (4) non–standard size
panels in the time–out area, surrounding the court. The standard
size of the (26) panels is 3.5 m long x 1m high.
–– The space between panels 24 & 25 must give enough room for
the scorer’s table and the space between panels 9 & 10 can be of a
maximum of 80 cm in order to improve the visibility of these items.
–– The FIVB reserves the panels # 3, 7, 9, 10, 12 & 16 of 3.5m long
x 1m high each for its international sponsors and therefore FIVB
sponsor’s panel positions are as follows:
–– SWATCH: three (3) panel positions 9, 10 (to be placed maximum
80 cm away from each other) & 16.
–– Mikasa: two (2) panel positions 7 and 12.
–– Descente: one (1) panel position 3.
–– The promoter’s local sponsors will have the remaining panels in
the 1st row as follows: panels # 1, 2, 4, 5, 6, 8, 11, 13, 14, 15, 17
& 18 as well as 19, 20, 21, 22, 23, 24, 25, 26, 27, 28, 29 and 30.
–– The SWATCH panel placed in position 16 of the center court must
always be facing crane camera, and if needed, can be swapped
with the Descente panel in position 3 in order to accommodate
the TV camera’s positioning.
–– If a promoter decides to use a rotating paneling system (or
another type of system) in the 1st row for an Open event, he/
she must obtain the prior written approval from the FIVB
on the proposed system, timing and layout. For all Grand
Slam events and (Senior) FIVB Beach Volleyball SWATCH
WORLD CHAMPIONSHIPS, rotating paneling in the 1st row is
recommended but the FIVB might authorize the static system. As
per the layouts on page 115 for the 1st row rotating paneling at
all Open events (if existing), the FIVB to be allocated 1/5 of the
total rotating time for its sponsors, while the promoter to have
an allocated 4/5 of the total time. The local title sponsor as well
as other eventual local sponsors can never overcome 10% of the
total time. SWATCH to maintain 10% of the total time + its fixed
panels in positions 9 & 10, while Mikasa / Descente to maintain
10% of the total time.
–– For all Grand Slam events where rotating paneling is recommended
in the 1st row, the local title sponsor cannot overcome 12% of the
total rotating time, while other local sponsors can never overcome
10% of the total time. SWATCH to maintain 10% of the total time +
its fixed panels in positions 9 & 10, while Mikasa / Descente have to
maintain 10% of the total allocated time.
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Outstanding display of the first and second row banners

Marketing

THIS IS BEACH VOLLEYBALL

Branding is the total sum of
a company’s identity from its
name and logo to every piece of
communication, internal or external
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Swatch FIVB World Tour

GRAND SLAM
& WORLD CHAMPIONSHIPS (ROTATING)
GRAND SLAM & WORLD CHAMPIONSHIPS (ROTATING)

Central court layout

FIVB Guidelines

Swatch FIVB World Tour

114

OPEN EVENTS
(ROTATING)
OPEN EVENTS (ROTATING)

Central court layout

Marketing
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Beach Volleyball
Swatch World Tour

Central court layout

BOARD CONFIGURATION (STATIC)
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One of the two SWATCH Electronic scoreboards for centre court
Outside court layout

Beach Volleyball
Swatch World Tour

Second row panel standards are defined as follows:
SWATCH has the right to:
–– 3.5m long x 1m high panels in sector B, on both ends of the row,
above panel positions 6 & 13.
–– 10 m long FIVB Beach Volleyball SWATCH WORLD TOUR title
panel in Sector B, in the center of the 2nd row.
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Mikasa and Descente have the right to:
–– two (2) 5m long x 1m high panels in Sector A on the ends of the
row (one to Mikasa above position 5 and one to Descente above
position 1);
–– two (2) 5m long x 1m high panels in sector C on the ends of the
row (one to Mikasa above position 18 and one to Descente above
position 14).

4. Third Row Panels

Third row panels are only available in sectors A, B and C on the
upper part of the bleachers. Sector D is once again reserved for
the VIP tribune. The total length of the 3rd row varies in function of
the stadium layout, but cannot exceed the length of the bleachers.
Third row panels must also be set-up at least 1.5 m above the last
row of bleachers, in order to avoid being covered by the spectators.
Third row panel standards are defined as follows:
SWATCH has the right to:
–– two (2) panels of 5m long x 1m high, each located in sector B on
both ends of the row, above panel positions 6 & 13.
–– two (2) panels of 5m long x 1m high, each located in sectors A &
C on the near ends of the row, above panel positions 5 & 14.
Mikasa has the right to:
–– one (1) panel of 5m long x 1m high located in sector A above
panel position 1.
Descente has the right to:
–– one (1) panel of 5m long x 1m high located above panel position
18.
The promoters and their local sponsors have the right to exploit all
remaining panels. It is recommended to implement a common look
at all events by placing a frame around all banners.
Note:
In case a Grand Slam or Senior World Championships promoter will
implement a colour look identification of the branding, the size of
the frame around the banners (on all rows) cannot overcome 10cm
on each side.
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Should a promoter be willing to set-up a car in the stadium (i.e.
time out areas, bleachers, etc.) a lay-out in scale must be sent
including the vehicle, the back drop, the size and height of the
platform, etc. to the FIVB for its approval. It is mandatory for
promoters to feature also the time out area (of the centre court) in
the board configuration layout.
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The following designates the panels located beneath the
first bleachers and beyond the zone reserved for accredited
photographers and TV camera(s). The placement of the two (2)
SWATCH scoreboards (elevated from the sand by either 10 cm
whenever placed between the 1st row of panels or at least 1m
whenever set-up in the corners behind the 1st row of panels) must be
taken in due consideration when planning the second row of panels in
order not to hide the sponsors panels located just behind them from
TV positions 1 to 3. Second row panels are only available in Sectors
A, B and C. No sponsor’s panels should be displayed in sector D as
this area is usually reserved for the VIP tribune and service areas.
The normal total length for panels in the 2nd row is a maximum of
25m in sectors A and C and a maximum of 34m in sector B. The total
length may slightly vary according to the stadium layout, but should
not significantly deviate from these measurements. The FIVB and
the promoters will each receive approximately 50% of the allocated
advertising space in the 2nd row paneling.

The FIVB may authorize rotating panel system also for the second
row upon receiving a request. In that case, the 10 m banner may
be required to remain in a static position to be always displayed
on centre court. On the occasion of the awarding ceremony the
rotating system must function and the time equally share among
the FIVB and the promoters sponsors’.
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3. Second Row Panels

The promoter and his/her local sponsors have the right to use all
remaining panels.

��������

Should the rotating panels be used in one specific sector only, the
FIVB rotating time will be proportionate to the number of panels in
the normal static configuration (e.g. 50% in sector B) and always
maintaining the 2 fixed SWATCH panels in positions 9 & 10.
Reminder: It is strictly mandatory for all promoters to send to the
FIVB all the above information for FIVB written approval at least
eight (8) weeks prior to the start of his/her event. Promoters are
also responsible for all costs related to the rotating system. It is
very important that the first row of panels will never hide the
second row of banners which are placed behind.
The use of metal barriers with PVC banners mounted on them is
strongly discouraged for the paneling of side or central courts (as
it never looks neat and tidy and beside the metal barriers could be
dangerous for the players).
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Outside court layout
X space reserved to FIVB

5. Side Court Panels

SWATCH shall have the right to appear on all side courts with
similar signage as the 1st row on center court (panels of 3.5m long
x 1m high each), depending on the configuration of the court. At
each Open event, SWATCH shall receive positions 9 and 10 (to be
placed maximum 80 cm away from each other) on each outside
court, while the FIVB may exploit for its sponsors 4 panels in
positions to be agreed with the promoter. The promoter shall
receive all remaining space. For the Grand Slam events and World
Championships 3 of the 4 sides of each court may be dedicated to a
promoter’s sponsor while 1 side to SWATCH in sector B.
In case of rotating panels, the same policy must apply based on
the principles indicated above. In addition, should the organizers
be required to set-up court #2 (secondary court) with bleachers
as required at the World Championships and as recommended at
Grand Slam then the same scheme of the static board configuration
for centre court (Open) must apply.

6. SWATCH Speed Service Radar

SWATCH shall be entitled to place one (1) speed serving device on
the center court at all FIVB Beach Volleyball SWATCH WORLD TOUR
events, possibly in a position opposite the crane camera or to be
decided between the FIVB and the promoter (the basic feed in order
to realize the speed measurements for the speed serving device is
of 220 V). Assistance in the set–up and tear down of the SWATCH
speed serving device must be provided by the promoter.

7. SWATCH Scoreboards

SWATCH will provide starting from the Country Quota Playoff until
the gold medal match(es) the use of two (2) electronic scoreboards

for centre court at all FIVB SWATCH WORLD TOUR events and at the
FIVB SWATCH WORLD CHAMPIONSHIPS (Senior, Junior and Youth)
events. The two (2) SWATCH scoreboards must be placed in opposite
corners on centre court. Those scoreboards must be diagonally
placed on a special built platform that is placed on ground level near
position 1 & 30 and 13 & 14 (either between these panels or adjacent
to the bleachers), but shall in any case not overlap court panels.
The height of the platform for the SWATCH scoreboards must be
between min. 50cm to max. 1m from the sand and must be covered
to avoid the visibility of its wooden and/or metallic construction.
When possible, it should be dressed with a banner featuring the FIVB
SWATCH WORLD TOUR title and the tournament title. In any case, the
two (2) scoreboards must be seen by the attendance and on TV. The
visibility of those scoreboards cannot be disturbed by any advertising
supports (ie. sponsor panels). The size and weight of each scoreboard
is approximately of 4.2m x 1.8m and 800kg. The placement of both
SWATCH scoreboards must be approved by the FIVB.
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1st row, 2nd row (featuring the 10m banner) and 3rd row of banners in Brasilia

Swiss Timing, a company of The Swatch Group Ltd., is responsible for
shipping and running all SWATCH scoreboards on-site (through two
technicians). The following must be respected by all parties listed below:
Swiss Timing is responsible for:
–– Providing two (2) technicians for each event.
–– Providing two (2) scoreboards per event.
–– Paying the costs related to the traveling, boarding and lodging
(including breakfast) of two (2) technicians in a 3-star hotel, in
two single rooms.
The FIVB is responsible for:
–– Providing Swiss Timing with the names of any new athletes (if
any during the season) in order to allow Swiss Timing to keep
their database constantly updated.
–– Providing with insurance and handling of all SWATCH materials to
be used during the events, including
setup, tear down and packing of such
branding material.
Promoters are responsible for
providing Swiss Timing with:
–– The basic feed cables of 3x 240V /
50-60Hz / 3.8kVA / 3x LNPE for the
two (2) scoreboards. Electrical power
supply must be grounded.
–– Two (2) separate locations for the
two (2) scoreboards (respecting all
international security regulations)
and the necessary fixing equipment
such as a platform or other devices.
Swiss Timing technician
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USE OF MARKS

FIVB SPONSOR PANELS AND FLAGS SPECIFICATIONS

FIVB LOGO
FIVB Guidelines

Version 01-2011

Brandmark

Composition of the FIVB brandmark
The brandmark
The FIVB brandmark is a combination
of the wordmark and the guard.
The FIVB wordmark
The wordmark represents the
Fédération Internationale de Volleyball.
The guard
The guard represents the terrestrial
globe, the world of FIVB with the
afﬁliated Federations it governs.

The wordmark

The byline
The byline may be added to support and support the brandmark.

The guard

All elements have a ﬁxed position
relative to one another. Each element has been specially drawn and
must not be altered in any way.
They must always be locked together.

The byline

2

FIVB Guidelines

Version 01-2011

Colours

FIVB colours
FIVB Blue

FIVB Black

FIVB Grey

The FIVB colour palette consists of
four primary colours.
FIVB Blue should be used in preference to any other colours, however
White should also be considered as
a major colour.

White

Tints
The FIVB colours can also be used
as tints in a 100% to 0% spectrum.
100 / 57 / 0 / 2
293 C / U
0 / 74 / 157
# 003399
to be deﬁned
to be deﬁned

CMYK
Pantone®
RGB
Hex
RAL
Scotchcal

0 / 0 / 0 / 100
Black C / U
0/0/0
# 000000
to be deﬁned
to be deﬁned

CMYK
Pantone®
RGB
Hex
RAL
Scotchcal

0 / 0 / 0 / 40
Cool Gray 6 C / U
153 / 153 / 153
# 999999
to be deﬁned
to be deﬁned

CMYK
Pantone®
RGB
Hex
RAL
Scotchcal

0/0/0/0
–
255 / 255 / 255
# FFFFFF
to be deﬁned
to be deﬁned

CMYK
Pantone®
RGB
Hex
RAL
Scotchcal

4

FIVB Silver

–
877 C / U
–
–
to be deﬁned
to be deﬁned
13

FIVB Guidelines

Version 01-2011

Note: Due to the modification of the Swatch and Mikasa corporate logos, new
promoters are requested to produce the banners in accordance to these logos.
While promoters (having already produced the banners in their previous event’s
edition) are requested, if needed, to produce the banner(s) using the 2010 Swatch
and Mikasa logos (in order to keep the same look on the centre court). All these
logos are available in the 2011 Branding Kit (section “logos”).

Marketing

CMYK
Pantone®
RGB
Hex
RAL
Scotchcal

Brandmark

Colour variety
Blue plain
version

Blue glossy
version

Black plain
version

Black glossy
version

White plain
version

White glossy
version

Silver plain
version

Silver glossy
version

The brandmarks are available in
the colour varieties shown on this
page.
Blue versions
These versions should be used in
preference to all other versions.
Preferred background colours are
white and black.
Never use the blue brandmarks on
colourful backgrounds!
Black versions
Use these versions when colour
printing is restricted or background
is colourful.
Use these versions in combination
with other FIVB property logos*.
White versions
Use these versions when colour
printing is restricted or background
is colourful and/or dark.
Use these versions in combination
with other FIVB property logos*.
Silver versions
These versions are for premium
print use only.
* Formal brandmark must not be
used in combination with other
FIVB property logos.

5

The new FIVB logo is designed in several colours (blue, black,
white) and in two aspects (plain or glossy) and in “Formal” / “Guard”
versions. The complete FIVB guidelines is available online from the
link below :

http://fivb.swt.achtungs.ch
username: fivb
password: swatchworldtour
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Designated area for tournament title.
Sizing rules must be observed.

LOCAL SPONSOR
Remove this for print!

PAULO
CARLOS

25 19
FLAG

FLAG

BRA

GER

A manual scoreboard for the outside courts

SWATCH is to receive recognition on all scoreboards, showing
the schedule and results as well as commercial communication.
SWATCH may also feature on its scoreboards animations, a Beach
Volleyball glossary (i.e. numbers of blocks, digs, fastest serves,
etc.), possibly in the local language of the hosting country, with the
previous authorization from the FIVB. The frame of the scoreboards
will be produced by SWATCH and can feature up to four (4) SWATCH
logos and one (1) FIVB SWATCH WORLD TOUR title/logo.
The platforms of the scoreboards should possibly be covered to
avoid the visibility of its wooden and/or metallic construction.
When possible, it should be dressed with a banner featuring the
FIVB SWATCH WORLD TOUR title and the tournament title.
FIVB sponsors tournament title as well as local sponsors to receive
identification on the electronic scoreboards screens as follow:

6 seconds: FIVB Beach Volleyball SWATCH WORLD TOUR/WORLD
CHAMPIONSHIPS
6 seconds: SWATCH
4 seconds: FIVB
3 seconds: DESCENTE
3 seconds: Mikasa
3 seconds: FIVB.ORG
4 seconds: Local title sponsor mark or local event title message
of event or local sponsor mark
3 seconds: 2nd local sponsor mark
3 seconds: 3rd local sponsor
2 seconds: FIVB Beach Volleyball SWATCH WORLD TOUR title
120

PETRA
SUSANNE

LOCAL SPONSOR
Remove this for print!

3400 mm

–– Storage for the fixation of such a platform or other devices.
–– A covered and secured storage room of approximately 6m2 for
all equipment.
–– An adequate location sheltered from bad weather (with airconditioning) and equipped with a table of 2m x 0.8m to install
the equipment i.e. computers, video character generators, etc.
and as well as basic feed of 220V / 2kVA, with optimum visibility
for both technicians to follow the matches in the best possible
conditions and thus ensure the correct posting of the information
on the two (2) scoreboards and on TV.
–– One (1) wired internet DSL connection dedicated to Swiss Timing
for live scoring.
–– Assistance in the booking of single rooms for the two (2)
technicians and one (1) SWATCH representative in the “main
draw” hotel.
–– Assistance in the set up and tear down of the two (2) electronic
scoreboards. A minimum of three (3) workers must therefore be
provided, starting from two (2) days before the beginning of each
event to one (1) day after the end of the competition in order to
ensure the appropriate on-site operations.

8. (Senior) FIVB Beach Volleyball SWATCH WORLD
CHAMPIONSHIPS and Grand Slam Events – 1 cycle

0

9. Open Events and FIVB Beach Volleyball SWATCH
JUNIOR/YOUTH WORLD CHAMPIONSHIPS – 1 cycle
6 seconds:
6 seconds:
4 seconds:
3 seconds:
3 seconds:
3 seconds:
4 seconds:

FIVB Beach Volleyball SWATCH WORLD TOUR
SWATCH
FIVB
DESCENTE
Mikasa
FIVB.ORG
Local title sponsor mark or local event title message
of event or local sponsor mark
3 seconds: 2nd local sponsor mark
2 seconds: FIVB Beach Volleyball SWATCH WORLD TOUR title
Promoters are required to send Swiss Timing all relevant
information regarding their tournament title and local sponsor in
JPEG format at least one (1) month prior to the start of the event.

10. Side Court Scoreboards

One (1) manual scoreboard per side court (outside center court)
is required, possibly facing the populated spectator area. There is
a landscape and a vertical version of the side court scoreboard in
order to better fit in the venue.
The scoreboards for all outside courts must be produced
(maintenance costs and related personnel) by the promoter. It
should be made from sturdy, well–designed material. Non-branded
electronic scoreboards on the outside courts
may be used only if previously authorized
by SWATCH and the FIVB. For FIVB Beach
Volleyball SWATCH WORLD TOUR events
and the FIVB Beach Volleyball SWATCH
WORLD CHAMPIONSHIPS presented by (local
sponsor), the following standards are defined
for the scoreboards on all outside courts and
therefore the promoters must include the
following information on all outside court
scoreboards:
–– FIVB Beach Volleyball SWATCH WORLD
CHAMPIONSHIPS presented by (local
sponsor) or FIVB Beach Volleyball SWATCH
WORLD TOUR Title(logo).
–– Local Tournament Name/Logo.
–– FIVB sponsors.
–– Promoters’ sponsors.
–– Country names or flags of the two teams
competing (readable up to 25m– 30m).
–– Team names (readable up to 25m – 30m).
–– Current set score (readable up to 25m – 30m).
–– Sets won (readable up to 25m – 30m).
–– Color of uniforms to be associated with the
teams.

11. Flags

12. Inflatable Displays

The following will also apply regarding the flags on center court:
–– It is mandatory to place the flags at least 1.5 m above the bleachers.
Promoters to use vertical flags (approximately 1 m wide x 3.37 m
high) for their sponsors in 2011, while the FIVB Beach Volleyball
SWATCH WORLD TOUR/WORLD CHAMPIONSHIPS flag will be a
landscape format (2 m x 1.40 m). The promoter is also required
to provide poles for all
flags, including the FIVB
sponsors’ flags.
–– The
promoter
is
responsible to display
all flags for his/her
sponsors.
–– SWATCH
shall
be
entitled to use vertical
flags.
–– Flags should be printed
on fabric that will not
easily tear.

The following applies to the inflatables to be
displayed at all FIVB Beach Volleyball SWATCH
WORLD TOUR/WORLD CHAMPIONSHIPS events
in 2011-2012:
–– The promoter and local sponsors are entitled
to two (2) inflatables, one in the corner of
Sectors A and B and one in the corner of
Sectors C and D.
–– Promoters are responsible for the
production costs, the maintenance and the
liability of their local sponsors’ inflatable
displays.
–– SWATCH shall be entitled to place only one
(1) inflatable in the corner of Sectors B and
C, in the main camera’s view. In 2011, the
SWATCH inflatable will be a tube of 1m x
6m high.
–– Mikasa is also entitled to exhibit one (1)
inflatable at certain selected events, in
the corner of Sectors A and D. In 2011,
the Mikasa inflatable will be a ball of 5m
of diameter and it will be set-up at the
following event: Quebec (Canada). The
FIVB may directly negotiate a better
position with the promoters of certain
events in order to provide Mikasa with
TV exposure. Should the FIVB or its
sponsor Mikasa not use this item, the
FIVB still maintains the right to use the
above inflatable space. Furthermore,
should the stadium configuration not
allow for the Mikasa inflatable to be on
center court, a suitable solution must
be found and the Mikasa display can
be placed in an agreed position in the
village area.
–– SWATCH and Mikasa will be
responsible for the production and
shipment costs of their inflatables,
while the promoters must assist the
FIVB in the set-up and tear-down of
these items.

The following rules apply to all flag placements above the bleachers
in sectors A, B and C surrounding center court:
–– The promoter must place one (1) FIVB, one (1) EcoFlag and
one (1) FIVB Beach Volleyball SWATCH WORLD TOUR/WORLD
CHAMPIONSHIPS flag in the center of the row of flags located
above the main bleachers in Sector B. The FIVB and Eco flag will
be provided by the FIVB while the FIVB Beach Volleyball SWATCH
WORLD TOUR/WORLD CHAMPIONSHIPS flag will be provided by
SWATCH at their own costs.
–– The promoter must place all participating country flags on either
side of the FIVB and FIVB Beach Volleyball SWATCH WORLD
TOUR/ WORLD CHAMPIONSHIPS flags above the bleachers
of Sector B, possibly in front of the main TV cameras. The
dimensions should be as close as possible to the size of the
FIVB and FIVB Beach Volleyball SWATCH WORLD TOUR/WORLD
CHAMPIONSHIPS flags (2m x 1.40 m).
–– SWATCH shall have the right to exhibit six (6) total flags around
the stadium, with three (3) on each side. Descente as well as
Mikasa will have the right to display, respectively, two (2) and
four (4) flags around the stadium. The promoter shall have all
remaining space (14 flags). The FIVB sponsors’ flags must hold
good standing positions around the stadium.
–– SWATCH is responsible for the production and shipment of the six
(6) SWATCH flags.
–– Mikasa is also responsible to produce and ship four (4) flags to
each promoter;
–– Descente mandates the promoters to produce two (2) flags
with its brand. The agreed costs of these flags are absorbed by
Descente. Obviously, a promoter having already received or
produced the above materials will be required to re-use it again
whenever possible.

An example of Promoter inflatable

A maximum of four (4) inflatable displays can be placed on center
court in the stadium. Inflatables are allowed to be in a position
visible for the spectators on the main stadium. Inflatable displays
must be placed at the foot of the bleachers, in the four corners
of the stadium and must never obstruct the TV camera’s line of
vision or the spectator’s view. The displays must be sturdy and well
secured, with no risk of movement that may present a danger to
spectators.
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SET WON
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SET WON

1700 mm

HOST CITY / COUNTRY
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Official net and new SWATCH netscapers (Central court)

Official net and netscapers (Side courts)

The following shall apply for all nets on all courts at each FIVB
Beach Volleyball SWATCH WORLD CHAMPIONSHIPS and FIVB
Beach Volleyball SWATCH WORLD TOUR competition:
–– SWATCH to have one (1) logo printed on the net mesh. The
SWATCH logo must be readable from the most used TV camera
among the cameras placed on each end side of the centre court.
–– The FIVB to have a total of six (6) logos on both the upper and
lower horizontal bands of the net (three on each side). Please
note that the crane camera must always be facing the SWATCH
logo. SWATCH to bear all costs related to the production of any
new nets, while promoters are responsible for all shipping costs
as well as for covering all costs related to the printing of their
sponsors’ logos on the upper and lower net bands. Promoters
must contact Funtec at the below coordinates in order to provide
them with their sponsors’ logos.
–– The promoter receives all remaining space on the top and lower
bands.
–– SWATCH is entitled to have four (4) logos of approximately 66cm
x 18cm, placed on each upper and lower side of the end of the
centre court nets and two (2) logos on the upper side of each end
of the outside court nets at all FIVB Beach Volleyball SWATCH
WORLD TOUR tournaments. All SWATCH side net logos from
last season are to be used again in the upcoming season (if not
damaged) along with the same nets.
–– SWATCH will provide new netscapers, featuring the new SWATCH
logo. These netscapers has to be mandatorily used on the centre
court, as well as in pair on new side courts nets.
–– Mikasa is still entitled to display two (2) logos on the lower side
of each net end on the outside courts: all Mikasa side net logos
from last season are to be used again in 2011 and onwards (if not
damaged).
–– The Promoters has the right to use the net poles and padding.
The presence and allocated space is to be determined by the FIVB
and promoters together.
–– Local sponsors identification on the net bands must be produced
and placed in a professional manner, preferably with Sponsors’
branding printed directly on the net bands. The promoter is
required to send to FUNTEC its sponsor’s logos in JPEG format at
least two (2) months before his/her event. Furthermore, Funtec
may provide each organizer with advice on the best possible way
to set–up all courts in order to properly implement the terms of
the FIVB/NF–Promoter Agreement.
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It is important to keep the FIVB and FIVB sponsors material after
the end of each event, as all the net systems may be reused for
future editions of the FIVB properties. A new SWATCH net however
has to be placed on center court every year at each tournament and
if necessary for outside courts should the quality of the net mesh
be poor. These nets have to be provided free of charge by SWATCH.
Should new nets be needed for courts other than center court, proof
of damage must be provided well in advance before the start of a

season to the FIVB for its consideration. Each promoter however
will be responsible for all transportation costs and customization of
all net(s) for his/her respective tournament.

14. Mikasa VLS 300 Official Beach Volleyball Ball

Mikasa Corporation realizes a Beach Volleyball official ball for all
Beach Volleyball World competitions recognized for its famous
colored patterns and for its code VLS 300.
The FIVB official logo will be featured on all Beach Volleyball balls
VLS 300 used for the wordwide sales and at FIVB Beach Volleyball
events such as the FIVB Beach Volleyball SWATCH WORLD
CHAMPIONSHIPS, FIVB Beach Volleyball SWATCH WORLD TOUR
events, and other FIVB events. The same ball has also been used
at the Beach Volleyball tournaments during the 2008 and it will be
also used at the 2012 Olympic Games.

15. Referee Chair

18. Ball Boy Stands

SWATCH and the promoter
of
every
event
are
allowed to have their logo
identification on the referee
chair padding. SWATCH to
have one (1) logo on both
lower sides of the chair
which each organizers has
to print (99cm x 30.58cm).
Promoters
shall
have
presence on all remaining
space, with no more than
two (2) logos on each side
and that cannot overcome the size of the SWATCH logo (99cm x
30.58cm). The background of the referee chair shall follow the look
and feel of the visual.

To be placed in the opposite corners of the SWATCH electronic
scoreboards and are to be a sole property of the promoter at all Grand
Slam events and World Championships. The size of the ball boy stand
is of approximately 35cm of height x 80cm of length, and must be
placed at a minimum distance of 5m from any of the court lines.

19. Scorers’ table

This item should be placed facing the court and featuring the FIVB
Beach Volleyball SWATCH WORLD TOUR and promoter’s title
sponsor. It is mandatory to set-up such an item on the scorers’
table in the centre court, and it’s recommended in the outside
courts.

4

The net system comprises of several areas: the net bands, situated
at the top and at the bottom of the net, the net mesh, the net ends,
as well as the poles padding.

Sample of the Official Tournament Billboard

Marketing

13. Official Nets, side net logos and Net Systems

SWATCH branding onto the official net

16. Beverage Coolers

The following paragraph designates the beverage coolers located
on center court, in the Athletes’ time-out areas, located in front of
panels 22 and 27 in Sector D.
–– The promoter’s sponsor is entitled to receive recognition on all
beverage coolers in a space to be determined by the parties.
–– The promoter is responsible for providing the beverage coolers
for all time out areas on all courts.

20. VIP bleachers

The presence of sponsors in the VIP bleacher that may be visible
in the TV cameras must be approved by the FIVB. The marketing
regulations agreed through the FIVB-organizers agreement must
be respected also for such an area.

21. Roof of the VIP tribune

Promoters shall always submit any brand visible from a panoramic
view for the FIVB approval.
Time Out area

17. Umbrellas

The promoter and his/her local sponsors have the right to display
advertising on the one (1) umbrella (parasol) that may be placed
in each of the team’s time–out areas, in front of panels 22 and
27. One (1) umbrella per athlete, if the size permits, can also be
placed in this area. The umbrellas must remain closed during all
rallies in the event that they obstruct the visibility of the TV cameras
and spectators. The same applies on any eventual umbrella at the
scorers’ table.

The branding on the roof should count towards the overall
branding. The logo on the roof is very visible on aerial shoots and
it is shown quite often in the media and in the TV feed provided by
the Host Broadcasters. The balance between the titles has to be
as per agreement between the FIVB and the organizers therefore,
the local title sponsor (or another Promoter’s sponsor) cannot
overcome SWATCH logo.
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VIP AREA
2000 mm

WELCOME

FIVB BEACH VOLLEYBALL SWATCH WORLD TOUR – 1to1 energy Grand Slam – 4-10 JULY 2011

2nd PLACE
mm
Roll-up display1000
(Grand
Slam)

WINNER MOSCOW 2011

Winner Podium

360 mm

600 mm

City banner (Grand Slam)

3rd PLACE

4500 mm

Roof of VIP Stand – Option 2 with example of integrated local title

In some events the Host Broadcaster or the TV production company
sets-up a tower to install their main TV cameras. In order to create
a uniform look it is strongly recommended to dress such a structure
with the look and feel of the visual featuring the international and
tournaments titles/logos.

23. Venue Signage Exposure and Composite Signage

Venue or composite signage may be placed in various areas of the
stadium or in various public areas adjacent to the stadium. SWATCH
has the right to the dominant position on all free–standing signs
in public areas at all FIVB Beach Volleyball SWATCH WORLD TOUR
and the FIVB Beach Volleyball SWATCH WORLD CHAMPIONSHIPS
presented by (local sponsor) competitions, combined with
prominent identification in a dignified and consistent format
agreed with the FIVB throughout all events. All FIVB Sponsors and
promoters are entitled to have identification as well as the right to
display their logos on a surface, which should remain of the same
size while maintaining SWATCH’s prominent presence. The FIVB
Beach Volleyball SWATCH WORLD TOUR or FIVB Beach Volleyball
SWATCH WORLD CHAMPIONSHIPS presented by (local sponsor)
titles and the SWATCH logo, along with the Tournament Name and
Presenting Local Sponsor, Local City, Country, and Date, must also
be featured on all the venue signage items following the look and
feel of the visual.
The venue signage items at the venue are as follows:
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–– interview & mixed zone backdrop.
–– Mixed zone backdrop is not exploited as it could and should,
even at those events where we could position it very close to the
entrance to centre court. For this reason the promoters should
set-up the mixed zone backdrop in a portable structure so that
it can be easily moved inside the court for post match quick
interviews, or even for the press conference after the awarding
ceremony at the end of the events.
–– awarding ceremony backdrop (this is a mandatory item to be
implemented) & podium.
–– technical meeting backdrop.
–– athletes shower backdrop.
–– court assignments billboard.
–– competition brackets billboard.

FIVB BEACH VOLLEYBALL SWATCH WORLD TOUR – 1to1 energy GRAND SLAM 2011

DESIGNATION IN LOCAL LANGUAGE
Designated area for
tournament title

Designated area for
tournament title

Designated area for
tournament title

Designated area for
tournament title

Designated area for
tournament title

DESIGNATION IN LOCAL LANGUAGE

Designated area for
tournament title

Designated area for
tournament title

All new promoters are responsible for bearing the production costs
of all the above materials, and all material need to be updated
according to the new design.

4

22. Tower of the TV cameras

HOST CITY / COUNTRY IN LOCAL LANGUAGE

Mixed Zone Backdrop (Grand Slam)

24. Bleacher access

Marketing

Four (4) months prior to the start of the event, the promoter has
to inform the FIVB if the Roof of the VIP tribune is foreseen to be
branded or not.

HOST CITY / COUNTRY

HOST CITY / COUNTRY IN LOCAL LANGUAGE

250 cm

1) 21.1 The roof will feature both the FIVB Beach Volleyball
SWATCH WORLD TOUR title and the Tournament title.
2) 21.2 The roof will feature the SWATCH WORLD TOUR title and
the Promoter title sponsor.
3) 21.3 The roof will feature equally SWATCH logo and the
Promoter title sponsor logo.

–– sponsors billboards.
–– cladding of the stadium (upon request).
–– on site signage to identify the different areas.
–– street/airport banners.
–– prize money cheque: three cheques will be given to the teams
winning the gold, silver and bronze medals. The Tour title and
Tournament Title must be featured on these items.
–– Stadium entrance: SWATCH and the promoter’s sponsors shall
have the % ratio identification presence as featured in the 2011
Branding Kit.
–– Other items: additional items can be authorized by the FIVB upon
submitting a proposal for its comments and/or approval.

700 cm

The FIVB and the promoters will do their utmost to share the
available space in the bleacher’s area for spectators’ access.

25. Video wall (if existing)

The following parties may have the right to use the video wall
on the center court, available at (Senior) World Championships
and Grand Slam events only, to feature the game and sponsors’
advertisements 30-second spots as follows:

HOST CITY / COUNTRY

SWATCH – At least 1 or max 2 spots per game while Mikasa
– 1 spot per game /Promoters sponsors – as needed (see FIVBorganizers agreement).

RESULT BRACKET – POOL PLAY
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1

MATCH
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1400 mm

Therefore, besides the possibility to have the roof unbranded, the
FIVB offers to the promoters 4 options as follows:

RES.

-

MATCH

POOL-A

1

-

1

-

2

-

2

-

17

-

17

-

18

-

18

-

33

-

33

-

34

-

34

-

RES.

FIVB BEACH VOLLEYBALL SWATCH WORLD TOUR – 1to1 energy GRAND SLAM 2011

Video board implemented
successfully by the
Klagenfurt Organizer

LOC

LOC

LOC

LOC

Pool Play and single elimination brackets for a Grand Slam

LOC

LOC

2000 mm

LOC

LOC

LOC

LOC

LOC
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4. On-Site Entertainment

All promoters’ sponsors have the right to set-up tents, as needed,
at all FIVB Beach Volleyball SWATCH WORLD TOUR/WORLD
CHAMPIONSHIPS events, subject to offer a variety of services,
including hospitality purposes. FIVB official sponsors also have the
right to display one (1) tent in the trade village area at their own
costs. The space allocated to the tent area is approximately 7m x 7m.

SWATCH, all promoters and possibly other FIVB sponsors are
granted the opportunity to be involved in the on–site entertainment
themes at each FIVB Beach Volleyball SWATCH WORLD TOUR
event, through modalities to be discussed by all parties concerned
prior to the event. The FIVB Beach Volleyball SWATCH WORLD TOUR
jingles are made available in two different formats (12 seconds and
7 seconds) through the marketing kit. One of the jingles must be
played before each match and set on centre court.

2. Point of Sales (P.O.S.)

5. Public Address Recognition

1. Trade Village (tents)

In 2011 SWATCH will set-up its P.O.S. Container at the following
events: Gstaad, Moscow, Stare Jablonki, Klagenfurt and The
Hague. For the remaining oversea events in 2011 SWATCH will set
up a tent (7m x 7m) replacing the container. In 2011 Mikasa will setup its booth at the following events: Shanghai (CHN), Myslowice
(POL), Beijing (CHN), Rome (ITA), Gstaad (SUI), Klagenfurt (AUT),
Moscow (RUS), Stavanger (NOR) and Phuket (THA). The promoter
must provide SWATCH and Mikasa with allocated space at the
venue for exclusive franchise, selling, demonstration and display of
rights and facilities. Descente has the right to set-up any point of
sale if requested by Descente itself. However, the promoter shall
contractually ensure that no other franchise in the same category
as the FIVB sponsors (with the exception of Descente) shall operate
at the venue without the express prior written consent of the FIVB.
Therefore, SWATCH and Mikasa (Descente if required) shall have
the right at each FIVB Beach Volleyball SWATCH WORLD TOUR
event to be granted a prominent space for their respective P.O.S. in
proximity to center court, within the venue perimeters. The exact
placement of the FIVB sponsors P.O.S. must be agreed by the FIVB
and the promoters. Promoters are required to provide the FIVB with
a complete detailed venue layout at least eight (8) weeks before
the start of their event in order to enable the SWATCH and Mikasa
to choose the placement of the P.O.S. SWATCH has a P.O.S. of
approximately 30 sq.m (3m x 10m), to be set-up at selected events.
Upon request, promoters must do their utmost to provide the
P.O.S. with power. The FIVB sponsors will supply all materials and
instructions to set up and tear down their own P.O.S. Assistance
of 3 persons must be provided by the promoter free of charge for
a minimum of 4 hours each phase (set-up and tear down) by in
order to ensure appropriate on–site operations. However, these
types of P.O.S. require a larger space for the delivery and set-up,
as it is loaded on a truck and a crane is needed for the down- and
up-loading.

FIVB official sponsors, as well as all promoters’ sponsors are
entitled to make public announcements to be regularly played
during the event, during side outs as well as timeouts. In addition,
promoters are to air through the public announcement system any
official jingle developed by the FIVB for its Sponsors.

6. Local Press Conference

All promoters’ as well as all FIVB’s sponsors are entitled to have
a representative invited to any local press conferences carriedout. A representative from each party may have the opportunity to
speak to the audience, hand out brochures, etc. concerning his/her
activities. The interview backdrops and other printed materials (i.e.
letterhead, folder, etc.) following the visual must be produced by
the promoter for each press conference and PR actions. The items
produced on the occasion of the press conference must be also
sent to the FIVB at least 8 weeks before the activity for its approval.
An invitation to the local press conference must to be sent to all
FIVB sponsors minimum 2 weeks prior to this media event.

SWATCH Point of Sales – Container

SWATCH Point of Sales – Container

7. Giveaways and Spectator Contests

8. Promotional Activities and Merchandising
Opportunities

FIVB official sponsors, as well as all promoters’ sponsors have
the right to offer product prizes for spectator contests as well as
giveaways at each FIVB Beach Volleyball SWATCH WORLD TOUR
event in their respective product’s categories.
The regulations for the above are as follows:
–– Promoters cannot sell or distribute products within an FIVB
sponsors’ product category, unless authorized in writing by the
FIVB and its sponsors.
–– The FIVB reserves the right to refuse giveaway items that
give prominence to one local sponsor rather than reflects the
hierarchy of the international and local sponsors of the FIVB
Beach Volleyball SWATCH WORLD TOUR and at the FIVB Beach
Volleyball SWATCH WORLD CHAMPIONSHIPS. The FIVB and its
sponsors may also distribute giveaways directly to the spectators
and/or VIP’s and/or media representatives by coordinating action
with the promoters. The promoters may create giveaways for
press and media representatives to be presented with the media
kit, official program and other relevant materials. The FIVB and
its sponsors may also distribute giveaways for products within
their exclusive reserved categories.
–– All giveaways bearing or NOT bearing an FIVB owned official
brand require the FIVB approval. Absolutely no competitive
products of an official FIVB license are allowed at the venue.

A range of promotional activities should be organized during the
Beach Volleyball event. Such activities include but are not limited to
merchandising, sampling and production during the event. SWATCH
shall be entitled, at its own choice, to create SWATCH watches and
SWATCH branded giveaways along with other merchandising items
within its reserved product categories at all FIVB Beach Volleyball
SWATCH WORLD TOUR events as well as the FIVB Beach Volleyball
SWATCH WORLD CHAMPIONSHIPS presented by (local sponsor).
SWATCH shall also have the choice to produce, distribute, sell,
promote and advertise such watches with no limit as to time and
place. Any merchandising items outside the SWATCH reserved
product category must be previously authorized by the FIVB.
The same rule will apply for Mikasa while concerning Descente
promoters may sell or distribute sport wear items of competitors
possibly excluding Nike, Adidas, Puma, Asics and Mizuno.
Moreover, all promoters may be involved in similar activities within
their released sponsor categories.
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E. On–site events brand opportunities

Mikasa Point of Sales

Marketing

SWATCH Point of Sales in Sanya (CHN)

3. Camp for Beach Volleyball Fans

All promoters have to organize, in harmony and in coordination
with the event program, a camp associated with Beach Volleyball
fans, along with the participation of selected athletes.

Another version of the SWATCH Point of Sales
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Should the Promoter prefer to source such licensed product from
another supplier, the FIVB may grant the license rights under
condition to strictly follow the FIVB Style Guide. In this case the
license fee including approval process is a subject of the Promoter/
FIVB license agreement.

It is mandatory to implement effective local and national
promotional plans in order to promote each FIVB tournament
towards potential interested target groups to secure a full packed
stadium for the entire duration of an event. The role of the FIVB and
the promoter’s sponsors is essential in order to achieve satisfactory
results in this critical domain. The promotional campaigns of all
partners should possibly be coordinated in order to optimize their
return of investment. Besides the promotional activities in support
of the event implemented by sponsors, all promoters must develop
a promotional plan for the distribution of promotional materials in
highly frequented locations including, but not limited to, airports,
shops, sports shops, health clubs, Volleyball clubs, restaurants,
bars & hotels, tourist sites & tourism offices, embassies, etc.
Further below are some fundamental promotional items related to
printed materials that must be produced for each event.
The promotional plan, which is part of the global media plan,
including press activities, broadcasting and radio commercial
opportunities, etc., may differ from country to country in accordance
with local needs. This is why the FIVB and SWATCH have developed
the visual, which is aimed to maintain a constant and coordinated
image of the events as per the on-site signage items. Any printed
materials produced by the promoter and/or his/her sponsors
featuring the Tournament title must be in line with the visual and be
submitted to the FIVB for approval.

FIVB Approval
Each and every use of FIVB Materials requires FIVB’s prior written
approval. The Promoter shall submit to the FIVB, for its prior
written approval, full and accurate representations of the final
samples of any advertising materials and any other materials
that bear or incorporate or are intended to be used in connection
any FIVB Material including any Premiums and any Products
(or packaging) bearing any Mark. Such representations shall be
submitted to FIVB’s email address: tv.marketing@fivb.org. If any
materials submitted are not in English, then the Promoter shall
simultaneously provide an English translation thereof.
Descente Point of Sales

The following guidelines must be understood and respected:
–– Promoters have the right to allocate space to their local sponsors
for sampling, sales or demonstration stands / tents within
the FIVB Beach Volleyball SWATCH WORLD TOUR/WORLD
CHAMPIONSHIPS venue. Such stands must represent sponsors
that have no conflicting interests with any FIVB sponsors.
–– All merchandise that is produced for sales bearing an FIVB owned
official brand and / or the FIVB Beach Volleyball SWATCH WORLD
CHAMPIONSHIPS or WORLD TOUR logo requires a license and
the approval of the FIVB. Absolutely no competitive products of
an official FIVB licensee are allowed at the venue.

Merchandising
FIVB Official Licensed Products means those Products bearing the
Event Marks (and no other Marks) that are manufactured, distributed
and sold by entities that have acquired the rights from the FIVB.

In the event that the Promoter wishes to create one or more new
MERCHANDISING PRODUCTS, i.e. products which are in any way
(including without limitation: design, colour, model, size etc)
different from the products appearing in the FIVB Style Guide, the
Promoter must submit to FIVB for approval at least 30 (thirty)
days prior to the planned production the introductory artwork
showing the proposed design and all other parameters of the new
MERCHANDISING PRODUCT.
Once FIVB has given its approval for the new MERCHANDISING
PRODUCT(S), the Promoter may then place orders with the
supplier for the production of the respective new MERCHANDISING
PRODUCT(S).

10. Mascots

The FIVB encourages all promoters to create a mascot that can
reflect the country’s customs and be used by some sponsors. The
mascot should entertain spectators in order not to interfere with the
game and should be previously authorized by the FIVB in cooperation
with its Technical Supervisor and Referee Delegate on-site.

Please note that the 2011 season merchandising products will not
bear SWATCH marks.
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Keyring

The FIVB has appointed a Product Development Agency /
Merchandise Company as a Preferred Supplier (Licensee) for the
Event.

A.

Logo ball which
rotates on axis

B.

Global Source International SA (GSI), Ch. d’Alani 21, PO Box 337,
CH-1936 Verbier
Ann Christina Herlevsen
annchristina@theglobalsource.ch
Tel: +41 27 771 4900
Fax: +41 27 771 4909

Role of Product Development Agency/ Merchandise
Company:

Colours

The agency will:
–– make available a FIVB Style Guide for each Event with various
design proposals for every product
–– develop the pre-production samples of each collection for every
Event
–– participate at workshops in the capacity of Preferred Supplier for
the FIVB
–– present the collections to Promoters (entities that may purchase
and sell Event Merchandise)
–– supply Promoters with product ordered

Examples of products from the merchandise styleguide
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Unisex Hoodie
A front

Floppy Cricket Hat, Visor, Beach Towel, Sport Towel, Pareo/
Windbreaker, Backpack, Key rings, Phone Charms, Pins, Thunder
Sticks, Peaked Cap, Men’s T Shirts, Women’s T- Shirts, Tattoos,
Additional bag designs, Long Sleeve T – Shirts, Water Bottle and
Beach Shorts.

1. Official Tournament Program

The following regulations must be implemented and respected by
the promoters concerning the official tournament program:
–– Promoters are responsible for the production costs of the official
tournament program that may be sold to the public during the
tournament. Promoters can retain 100% of the revenue sales.
–– Promoters must print at least 2,000 copies of the program in size
A4 (minimum A5) with a color cover featuring the visual.
–– The program must be printed in English first and then in the local
language.
–– Promoters may sell advertising pages and retain 100% of
the revenues but these advertising pages must not include
products or services that conflict with FIVB sponsor categories.
Furthermore, no other sports other than Volleyball and Beach
Volleyball are allowed to be depicted in the ads.
–– The following parties shall have one full color page of advertising,
free of charge, in all official event programs as well as access to
additional advertising opportunities that may arise:

The FIVB reserves the right to take back 1 full color page advertising
opportunity for any future potential sponsor.

back

2. Official Tournament Billboards and Flyers
B front

Colours

Material: 280 gm Cotton
- Silver mesh lining

128

Official tournament program, official tournament billboard and
flyers, FIVB publications, FIVB press releases, promoter press
releases, etc.

For the exact table of contents of the official program, more
detailed information has been included in Chapter 7.

Proposed Products:

back

KLAGENFURT, STRANDBAD

2.8.–7.8.2011
OFFICIAL PROGRAM

Promoters must include SWATCH (prominently placed) on
all printed promotional and press material produced for the
tournament as well as at the venue. All material furthermore is
to exclude any publicity or advertisements of any competitive
companies not authorized by the FIVB and must remain in line with
the visual. Such material will be produced at the promoters’ costs
and include, but not be limited to, the following:

SWATCH: back cover or inside front cover
Descente: anywhere internally in the program
Mikasa: anywhere internally in the program
Promoter sponsors: anywhere internally in the program

Material: 100% Stainless Steel

THIS IS BEACH VOLLEYBALL

Each promoter is responsible for producing all official tournament
billboards and flyers following the visual.

www.beachvolleyball.at

((designated area for local sponsors))

Sample of the Tournament official program cover

3. FIVB Press Releases

All FIVB sponsors shall have the right to display their logos on all
FIVB press releases related to the FIVB Beach Volleyball property.

4. Promoter Press Releases

4

F. Printed Material Brand Exposure

Marketing

Alternative Supplier

The FIVB as well as the promoters shall have the right to display
their sponsors on all press releases. The FIVB Beach Volleyball
SWATCH WORLD TOUR/WORLD CHAMPIONSHIPS title must
always be featured along with the Tournament title. The template
letterhead must be used for all press releases and possibly for all
communications in general.

5. Other Printed Materials

Any additional printed materials produced by the Promoter and/
or his/her sponsors in association with the FIVB Beach Volleyball
SWATCH WORLD TOUR/WORLD CHAMPIONSHIPS must feature
the visual. These items are enlisted in the 2011 Branding Kit.
Advertising opportunities should be part of the promotional
campaign supported by all sponsors on newspapers and
magazines. Such printed material must also be submitted to the
FIVB for its final approval.

6. FIVB Publications

The placement of the advertising pages is as follows:
SWATCH: back cover
Mikasa: front inside cover
Descente: 1 internal page
The FIVB reserves the right to take back 1 full color page advertising
opportunity for any future potential sponsor.

Each promoter must display a sufficient number of posters
and circulate flyers in the host city and in its surroundings. Each
billboard should be of a minimum of 50 x 70cm (3500cm2) and in
color and include the official FIVB approved visual, as mentioned
herein above. Bigger formats are also highly recommended by the
FIVB.
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Designated area for tournament title.
Sizing rules must be observed.

Envelope

CITY / COUNTRY / DATE

Designated area for local sponsors

Tel. +00 000 000 00 00
Fax +00 000 000 00 00

Letterhead

www.address.xx
E-mail

Business card (front and back)

1. VIP Packages

70 mm

Promoters must provide the FIVB sponsors with the below
indicated amount of VIP accreditations, granting access to all
VIP stands at all FIVB Beach Volleyball SWATCH WORLD TOUR
events as well as to any side-events that might be organized by
the promoters. SWATCH and another FIVB sponsor (or the FIVB)
shall be entitled to have access to the hospitality area as well as the
catering free of charge.
SWATCH: 10 daily VIP all access accreditation (including parking) at
all Open Events and 12 daily at each Grand Slam as well as 20 seats
in the general grand stand area for each of the event. SWATCH has
the right to purchase additional tickets ahead of public sales.
FIVB: up to 10 VIP all access accreditation to each Open and up to 5
to each Grand Slam Event; 20 seats in the general grand stand area.
Descente: 5 VIP all access accreditation.
Mikasa: up to 5 VIP all access accreditation, 40 seats free of charge
in the general grand stand area.
The Sportsman Media Group: up to 10 general grand stand area
ticket and 4 VIP-tickets. These latter need to be requested to the
FIVB at least 4 weeks before the start of each event.

THIS IS BEACH VOLLEYBALL

Entrance Ticket (Grand Slam)
150 mm

210 mm

FIVB BEACH VOLLEYBALL SWATCH WORLD TOUR
Tournament title
Host City / Country / Date
For one person – you can attend all the matches with this invitation

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla facilisis at vero et accumsan et iusto
odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te
feugait nulla facilisi.

PERSONAL INVITATION

Sincerely
John Doe
Tournament Director

148 mm
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148 mm

VIP Invitation card (Grand Slam)

148 mm

148 mm

210 mm

PERSONAL VIP INVITATION
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat.

3. Accreditation Cards

–– Promoters should print the FIVB Beach Volleyball SWATCH
WORLD TOUR/WORLD CHAMPIONSHIPS Title and the
Tournament Title on the front of the credential cards together
with the areas of access (e.g., TV crew, organizing committee,
Athlete, sales stands staff, staff, VIP, etc.), as well as the name
and role of the person concerned.
–– Promoters shall print the SWATCH, Mikasa and Descente logos
on the front of the cards while the promoter’s local Sponsors
shall be printed as featured in the marketing kit. It is strongly
recommended to feature also the picture of the accredited
persons on all the cards. However, in case a promoter cannot
implement such a picture on each card a simplified version of the
accreditation has been made available.
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Company name | ZIP CODE / City | Phone +00 000 000 00 00 | Fax +00 000 000 00 00 | E-mail | www.address

Company name
Address
ZIP / City

John Doe
Title

The FIVB and its promoters have created in the last years an
increased number of opportunities for people willing to enjoy a
Beach Volleyball event while at the same time benefiting from
venue catering, side events activities and/or taking pleasure in
having a seat in the VIP roofed area. This program has proved to
be vital to attract local authorities, politicians, CEO of companies,
movie stars, singers, sport celebrities and sponsors’ clients. The
FIVB, in collaboration with its promoters, will also create VIP
packages to facilitate people’s travel to several FIVB events.

–– Every year SWATCH offers to the promoters staging the World
Tour or the World Championships the possibility to use the
SWATCH VIP Access System. This system has been used for
many years at the event in Klagenfurt, Austria. For the 2011
season SWATCH will provide to all promoters the information and
conditions concerning the SWATCH VIP access system through a
separate communication.

Marketing

G. On–Site Hospitality Advantages

4. Tickets and Food tickets

The promoter should follow the specifications in the marketing kit
in all tickets to be sold or distributed for free to spectators in order
to ensure well in advance the access to the venue of certain people.

Promoters must also supply the FIVB up to 20 parking passes per
event where applicable. FIVB officials assigned to the event will
receive additional accreditation with access to the working areas
related to their respective responsibilities. The FIVB President
& his wife, the FIVB TV & Marketing Director as well as the FIVB
Beach Volleyball Director shall also receive additional all access
accreditation.

2. Hospitality Advantages

–– Promoters shall provide SWATCH with hospitality space and
personal guests’ invitations for special social events, as well
as invitations for sponsor representatives in order for them to
participate in the awarding ceremony.
–– In case of free entrance to the event, the promoter shall provide
the FIVB and SWATCH with reserved seating in a specific secured
zone.

A VIP area
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2011 DESCENTE UNIFORMS SUPPLIED TO THE PROMOTERS

H. Uniforms
1. General Regulations for Uniforms

The FIVB has put a strong emphasis on the production of the Beach
Volleyball uniforms and accessories in order to better contribute
to helping athletes increase their performance as well as remain
coherent with the sportive and attractive image of the sport. With this
in mind, the FIVB has secured Descente’s involvement in the Tour
until 2012. Descente is a Japanese based company with high quality
products and is very eager to join the FIVB family aiming to further
grow Beach Volleyball. They are already the supplier of the Swiss
Alpine teams, Russian Women’s National Volleyball team, Japanese
Olympic Delegation, Professional Cycling Team CSC and others.
Descente is a partner committed to produce in the forthcoming
years a dedicated Beach Volleyball Players uniform line associated
with our property and market it all over the world. Moreover,
Descente is improving every year the technology around the
uniforms in order to help the players to better perform and will do
its utmost to improve also the look & quality of all materials for the
personnel working or officiating at the above events.
This section provides all details concerning uniform and accessory
specifications with regards to color, style, quantity, fabric and
brandings, which all must be respected by all athletes, promoters
and Descente. In this section, the procedure for receiving the
materials is outlined for its proper and correct implementation.
While Descente is entitled the branding identification of all items
with a logo of up to 20cm2, the SWATCH and FIVB Beach Volleyball
SWATCH WORLD TOUR logos or the FIVB Beach Volleyball SWATCH
WORLD CHAMPIONSHIPS presented by (sponsor) must be printed
on all shirts and on the windbreakers for all personnel. Descente will
be responsible to print the SWATCH and the FIVB Beach Volleyball
SWATCH WORLD TOUR and FIVB Beach Volleyball SWATCH WORLD
CHAMPIONSHIPS logos on all the garments concerned.
Concerning the sizes of the materials for the players, FIVB
Delegates and Neutral referees (appointed by the FIVB) the FIVB will
be responsible to give such information to Descente. However, for
size breakdown for Local Referees, Line Judges and Scorers (and
Organizational Staff and court personnel for Grand Slam and World
Championships) DESCENTE shall provide a form to all promoters
(as done in previous years) which should be filled in and returned by
a certain date. If DESCENTE will not receive the form for the sizes
by the deadline, they will be entitled to send materials with sizes at
their discretion. A size explanatory chart will be provided to enable
each promoter to provide correct indication to Descente along with
the above form.
Before the start of the season, Descente will send to all promoters
the following:
–– Order forms for the collection of all sizes of all items related to
the local persons/officials.
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–– Artworks providing details on style, brandings and colors of all
items provided by Descente.
–– A size explanatory chart.
The SWATCH watch is part of the official dress code for Neutral
Referees and FIVB Delegates assigned by the FIVB. Players
receiving the SWATCH watch are recommended to wear it during
the FIVB events.
Where Descente materials are not provided, Organizers are
recommended to respect the same or similar color choices for staff
tops as the Descente materials. This will create a more consistent
look and feel for all FIVB Beach Volleyball SWATCH WORLD TOUR
events, while still allowing the Promoters to exploit different
sponsors for the outfitting category.

2. Referees, Line Judges & Scorers, Court Personnel
and Organizational Staff

As the sportswear supplier for 2011 FIVB Beach Volleyball SWATCH
WORLD TOUR, Descente must provide promoters with the following
material free of charge at the World Championships, Grand Slam
for all categories while for double gender’s Open and single
gender’s Open events for all categories except the organizational
staff and Court Personnel. The “Court Personnel” consist of ball
retrievers, sand levelers, scoreboard keepers, athlete’s attendants
and volunteers.
Guidelines for Referee, Line Judges & Scorers, Court Personnel
and Organizational Staff uniforms:
–– The SWATCH logo of 12cm x 3.7cm and the FIVB Beach Volleyball
SWATCH WORLD TOUR logo will be printed on all Polo shirts /
t-shirts, sweatshirts and windbreakers by Descente for the
above persons at its own costs. Additional sponsor logos on
shirts and Descente’s logo on each item must not exceed 20
cm2. Promoter’s sponsors’ logos (maximum 300 cm sq) and the
Tournament title can be integrated on the Court Personnel and
Volunteer staff uniforms only.
–– Materials for medical staff, security, dancers and other personnel
or for resale (or additional quantities to the above allotment)
may be purchased by promoters. For countries with special
needs (such as countries not receiving Descente material) and
countries with the tendency for severe weather conditions and
low temperatures, the promoter’s additional items not enlisted in
the artwork and/or order forms may be available starting from
50% of the retail price. The SWATCH logo of 12cm x 3.7cm and
the FIVB Beach Volleyball SWATCH WORLD TOUR logo must
nevertheless always be printed on all Polo shirts / t-shirts / rain
jackets / over-clothes for the above persons at the promoter’s
own costs. Promoters must also remain aware that whenever
they recruit more volunteers than required for their events, they
are then responsible for ordering additional material and for
bearing all related costs.

SINGLE GENDER

DOUBLE GENDER

GRAND SLAM & WCH

Pieces

Persons

Pieces

Persons

Pieces

Persons

Polo shirts
Shorts
Baseball caps
Wind breakers
Trousers*
Sweatshirts

18
9
9
9
9
9

8
8
8
8
8
8

38
13
13
13
13
13

12
12
12
12
12
12

38
13
13
13
13
13

12
12
12
12
12
12

TOTAL

63

Line judges / Scorers
Polo shirts
Shorts
Baseball caps
Wind breakers
Sweatshirts

48
48
24
24
28

103
24
24
24
24
24

72
72
36
36
36

103
36
36
36
36
36

TOTAL

172

Court Personnel
Sphere T-Shirt
Shorts
Baseball caps
Rain jackets

140
70
70
70

TOTAL

350

Organizational Staff
Polo shirts
Shorts
Baseball caps
Wind breakers
Trousers*

120
40
40
40
40

TOTAL

280

280

280

Total number of uniforms / type of event
(without Promoter Category quantities)

235

355

1475

5

5

7

1175

1775

10325

Number of Events in 2011

Total number of uniforms x number of events (W/OUT
Promoter Category quantities)

TOTAL

252

72
72
36
36
36

70
70
70
70

240
160
160
80

252
80
80
80
80

640
40
40
40
40
40

120
40
40
40
40

36
36
36
36
36

315
210
210
105

105
105
105
105

840
40
40
40
40
40

120
40
40
40
40

40
40
40
40
40

4

DESCENTE/FIVB CATEGORY

Local Referees

Marketing

PROMOTER CATEGORY

13275

Uniforms for the year

FIVB Delegates

International Referees

Pieces

Persons

Pieces

Persons

Polo shirts

232

58

256

64

Shorts

116

58

128

64

Baseball caps

116

58

68

64

Wind breakers

58

58

68

64

Trousers

58

58

68

64

Sweatshirts

58

58

68

64

Shoes

58

58

0

0

Bags

58

58

0

0

754

TOTAL

Players tops (1000 / GS; 500 / SG & 900 / DG)

656

15910

29305

TOTAL FOR 2011
* Trousers are convertible into shorts
* Based on 44 assigned Delegates + 12 reserves
* Based on 63 International Referees assigned + 5 reserves

= Exclusive category for Descente for products supplied above (additional quantity may be purchased
from DESCENTE or another manufacturer)
= Non-Exclusive category for Descente
* This calculation is based on the number of events in 2011
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Referees
POLO SHIRT
（U̲Navy×Blue×White）

Organization Staff

SWEAT SHIRT
（U̲Navy×Blue×White）
POLO SHIRT
（Green×Black×Chacol Gray）

MESH CAP
（U̲Navy×White）
SWATCH Logo
3.7×12cm

MESH CAP
（Black×White）

SWATCH Logo
3.7×12cm

SWATCH Logo
3.7×12cm

SWATCH Logo
3×10cm

Tournament Title

SWATCH Logo
3×10cm

EVENTS
TITLE

NTS
EVEITLE
T

Tournament Title

Promoterʼs Sponsor
300㎠

SWATCH Logo
3.7×12cm

PROMOTERS
SPONSOR

SWATCH Logo
3.7×12cm

Tournament Title
EVENTS
TITLE

SHORTS
（Chacol Gray×Blue）

SHORTS
（Chacol Gray×Green）

WIND BREAKER
（U̲Navy×Blue）

WIND BREAKER
（Black×Green）

TROUSERS
（Black×Green）

Line Judges / Scorers
POLO SHIRT
（Sax Blue×Chacol Gray×White）

Marketing

4

TROUSERS
（Chacol Gray×Blue）

Court Personnel

SWEAT SHIRT
（Sax Blue×Chacol Gray×White）
T SHIRT
（Orange×Chacol Gray×Silver）

MESH CAP
（Chacol Gray×Sax Blue）

SWATCH Logo
3.7×12cm

SWATCH Logo
3.7×12cm

SWATCH Logo
3×10cm

MESH CAP
（Silver×Chacol Gray）
SWATCH Logo
3.7×12cm

Tournament Title
Promoterʼs Sponsor
300㎠

PROMOTERS
SPONSOR

SWATCH Logo
3×10cm

EVENTS
TITLE

NTS
EVEITLE
T

Tournament Title

PROMOTERS
SPONSOR

Promoterʼs Sponsor
300㎠

PROMOTERS
SPONSOR

SWATCH Logo
3.7×12cm

SWATCH Logo
3.7×12cm

Tournament Title
EVENTS
TITLE

SHORTS
（Chacol Gray×Orange）

SHORTS
（Chacol Gray×Sax Blue）
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WIND BREAKER
（Silver×Orange）

WIND BREAKER
（Chacol Gray×Sax Blue）
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FIVB Delegates
POLO SHIRT
（Yellow×Black×Silver）

FIVB World Tour Women’s Uniform

MESH CAP
（Yellow×Black）

SWEAT SHIRT
（Yellow×Black×Silver）

SWATCH Logo
3×10cm

JPN
SWATCH Logo
3.7×12cm

DAY PACK
（Black）

SWATCH Logo
3.7×12cm

JPN

2.5 x 8cm

PROMOTERS
SPONSOR

PROMOTERS
SPONSOR

WOMENʼS GAME TOP
（Red×White）

Note: The top provided
by the promoter can be
worn on top of a one-piece
women’s bathing suit

SHOES
（Black）

JPN
JPN

JPN

PROMOTERS
SPONSOR

PROMOTERS
SPONSOR

SWATCH Logo
3.7×12cm

JPN

WOMENʼS GAME TOP
（Yellow×Black）

JPN

WOMENʼS GAME TOP
（Black×White）

PROMOTERS
SPONSOR

WIND BREAKER
（Black×Yellow）

–– Descente shall deliver all materials (as per standard promoter’s
allotment, FIVB delegates, neutral referees and eventually
additional acquired materials) to each Promoter at least 4 weeks
before the start of his/her event.
–– A list of materials will always accompany the shipped boxes so it
will be easy to check and implement a correct distribution before
the start of the event.
–– Promoters are required to print the brandings in accordance
with the FIVB uniforms regulations and to distribute them to all
persons concerned in due time before the start of each event.
It is recommended that promoters do not print any local sponsors’
names or logos and/or any advertising on the professional
photographers’ vest, with the exception of the event international
and tournament titles.
Referees (neutral and local) must always be in possession of
their own non-branded uniform for the FIVB Beach Volleyball
SWATCH WORLD TOUR events to where they are assigned in
case the Descente uniforms are not provided by the FIVB and/or
the promoter for whatever reason. These personal uniforms, to
be used in contingency situations only, include a minimum of two
(2) white Polo shirts, one (1) pair of white Bermuda shorts, one
(1) white cap, one (1) pair of white tennis shoes and one (1) pair
of sunglasses. In addition, if a neutral referee already possesses a
Descente uniform from another event, he/she will be required to
bring such a uniform along with him/her. Neutral referees must
also wear their international Beach Volleyball Referee’s badge.
Referee uniforms must not include any local sponsor advertising,
except for the manufacturer’s logos (max. 20 cm sq.).

PROMOTERS
SPONSOR

PROMOTERS
SPONSOR

Descente will provide one set including the following materials
for FIVB Delegates for all events (Technical Supervisors, Referee
Delegates, TV Coordinators, Media Operations Delegates, Medical
Delegates and highlights’ TV Crew):

Manufacture Logo
Max̲20㎠

ITEMS
4
1
1
2
2
1
1		
1		

12×10cm
Country Code
8×12cm

SWATCH Logo
3.7×12cm

Promoterʼs Sponsor
300㎠

4

FIVB World Tour Men’s Uniform

3. FIVB Delegates

Polo shirt
Windbreaker
Sweat shirt
Cap
Shorts
Trousers
Shoes (pair)
Bag pack

JPN

Marketing

–– Costs for delivery and taxes of materials for OPEN events shall
be borne by each Promoter. DESCENTE will communicate well in
advance to the Promoters the delivery costs related to different
modality of shipment using their own delivery company.

JPN

WOMENʼS GAME TOP
（White×White）

WOMENʼS GAME TOP
（Blue×White）

–– Descente is responsible for the delivery of all uniforms to the
promoters and FIVB Delegates according to the FIVB Beach
Volleyball SWATCH WORLD TOUR Master Plan. All costs of the
delivery and taxes shall be borne by DESCENTE for materials
delivered to GRAND SLAM and WORLD CHAMPIONSHIPS events.
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JPN

PROMOTERS
SPONSOR

PROMOTERS
SPONSOR

TROUSERS
（Black×Yellow）

PROMOTERS
SPONSOR

WOMENʼS GAME TOP
（Green×White）

JPN

SHORTS
（Chacol Gray×Yellow）

JPN

PROMOTERS
SPONSOR

PROMOTERS
SPONSOR

JPN

JPN

PROMOTERS
SPONSOR

PROMOTERS
SPONSOR

MENʼS GAME TOP
（Blue×White）

JPN
PROMOTERS
SPONSOR

MENʼS GAME TOP
（Blue×White）

Descente items must be worn by the above FIVB Delegates at
the venue during the entire duration of the event and during any
associated official competition activities. During the Preliminary
Inquiry and Technical Meetings, the official Polo shirt is mandatory
and must be worn with Descente pants. Descente will ship the
materials in a dedicated box to the promoters’ shipment address of
the first event of the season where the delegates will be assigned.
For official dinners, cocktail engagements, press meetings/
conference and/or whenever requested by protocol, the FIVB
Delegates must wear business/professional attire, i.e., shirt, tie
and sports jacket.
The Polo shirt, Sweat shirt, windbreaker and cap must always
feature the SWATCH logo (of approximately 12cm x 3cm) and the
FIVB Beach Volleyball SWATCH WORLD TOUR title.

JPN
PROMOTERS
SPONSOR

JPN
PROMOTERS
SPONSOR

JPN
PROMOTERS
SPONSOR

JPN
PROMOTERS
SPONSOR

JPN
PROMOTERS
SPONSOR

MENʼS GAME TOP
（Yellow×Black）

MENʼS GAME TOP
（Green×White）

4. Athlete Uniforms

Descente will provide the following materials for FIVB players:
Single Gender Open
Double gender Open
Grand Slam double gender
World Championships
double gender

WT* 		
500 or
450 plus
500 plus
500 plus

MT*
500
450
500
500

(Total: 500)
(Total: 900)
(Total: 1000)
(Total: 1000)

* WT = Women’s Tops (Pieces), MT = Men’s Tops (Pieces)

MENʼS GAME TOP
（White×Black）

JPN

JPN

JPN

JPN

PROMOTERS
SPONSOR

PROMOTERS
SPONSOR

PROMOTERS
SPONSOR

PROMOTERS
SPONSOR

MENʼS GAME TOP
（Black×White）
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The official FIVB Beach Volleyball SWATCH WORLD TOUR men’s
uniform for all FIVB Beach Volleyball SWATCH WORLD TOUR
events consists of:
–– tank top and shorts AND eventual accessories
The official FIVB Beach Volleyball SWATCH WORLD TOUR women’s
uniform for all FIVB Beach Volleyball SWATCH WORLD TOUR events
consists of:
–– tops and bikini bottoms OR one piece bathing suit AND eventual
accessories
Promoters must distribute the above material to the athletes during
the Technical Meetings and during the event. All men’s and women’s
athletic uniforms must correspond to the standards indicated
hereunder. According to the Olympic Charter, religious, political and
racial messages are strictly forbidden on athlete uniforms.

5. Men’s Tank Top/Women’s Top

–– SWATCH’s logo
The SWATCH logo (12cm x 3.7cm for the men’s tank tops and
8cm x 2.5cm for the women’s tops) must be printed in original
color on the tank tops / tops.
–– Descente’s logo
The Descente logo is printed on the front of the tank tops/ tops
and must not exceed 20cm2.
–– FIVB Athlete’s number
The FIVB athletes’ number (of approximately 12cm x 10cm for
the men’s tank tops and 8cm x 6cm for the women’s tops) must
be placed on the front and back of the men’s tank tops and the
women’s top. This information must be printed in a contrasting
color to that of the tank top/top (i.e. light on a dark tank top/ top,
dark on a light tank top/top).
Please refer to the layout where the FIVB letters should be filled in
with colour (either white or black).
–– Country Code

–– Style
The style of the tank tops / tops must be in accordance with the
graphs shown.
The men’s tank tops must be sleeveless and close fitting, respect
the space for the required brandings. The women’s tops (a midriff
design) must be close fitting as well, with deep cutaway armholes
on the back, always respecting the space for the required brandings.
For events staged in cold weather conditions, the clothes worn by
both players must be consistent in type, style, manufacturer, color,
sponsors, etc. Players will however be allowed to wear long pants
on the court during play if the temperature is to drop below 15 C°.
–– Fabric
Tank tops/tops must be made of elastic material, preferably of
“Lycra®” or a combination of “Lycra/cotton®” or any other similar
quality synthetic material.

Promoters must print the 3-letter international country code on
both sides of the men’s tank tops and on the back of the women’s
uniforms on all main draw Athletes’ uniforms. It is also compulsory
to print the 3-letter international country code on the front of the
women’s tops. While the country code letters on the men’s tank
tops must be printed on a total surface of approximately 8cm
(height) x 12cm (width), the country code letters on the women’s
tops should be of approximately 4cm (height) x 6cm (width).
It is not required to print the country code on the tank tops / tops for the
qualification tournament. It is however compulsory for promoters to
print the FIVB number on all qualifiers’ uniforms. Promoters can also
print the country flag instead of the country code on athlete’s tanks
tops / tops on the allocated surface. It is also strongly recommended
to print the athletes’ names on the backs of the men’s and women’s
shorts and bottoms (although this may need some adjustment in
order to accommodate the brandings on the women’s top).

–– Color
Tank tops / tops will be of bright and light colors (red, blue,
yellow, green and white) in the attempt to reflect the colors
of the flags of the nations of the top ranked Athletes.
–– Brandings
–– Promoter’s sponsor’s logos
The promoter’s sponsors’ logos (a maximum of
300cm2) can be printed on the front and back of the
men’s tank tops and on the front and back of the
women’s tops.

138

Correct implementation of the colour for the FIVB letters

Athletes nicknames featured onto the men’s short

–– Athlete nicknames
Nicknames printed on shorts/briefs should be agreed between the
FIVB and the players concerned by the beginning of each season
at least 30 days before the start of the first event and must remain
consistent onto the scoreboards, TV graphics, announcements,
bulletin, results, etc. for the entire season. It is not mandatory to
print the Team name or nickname on the women’s brief.

6. Athletes’ Rights and Obligations

–– Athletes must wear the official tank top/top provided by
promoters at all times: during a match, on the field of play, during
warm-up sessions, during post-match interviews, during the
awarding ceremony as well as during press conferences. During
the awarding ceremony, athletes are not authorized to have any
additional accessories such as sponsor’s flags, towels, etc., that
may obstruct the visibility of the tank top/top.
–– Athletes can neither alter nor cover the identification of the
official FIVB or promoter’s sponsors on the tank tops/tops.
–– Men and women athletes must provide their own shorts and
bikini bottoms or one-piece bathing suits. Team members must
wear identical shorts / bikini bottoms (or one piece bathing suits).
–– Men athletes must wear shorts as per the graph on page 137.
–– The player shorts cannot be baggy and must remain minimum
10 cm above the kneecap. The FIVB through its Technical
Supervisors (helped by the Officials) shall strictly implement
such a rule applying a fine (from USD 250 for each match in the
qualification and preliminary phase up to USD 2,000 for each
match starting from the quarter final onwards) in case of non
completion from the players. On the competition area this rule
must be respected all time during warm up, match protocol,
awarding ceremony, etc.
–– The FIVB could decide anytime to go back to the previous rule
(minimum 20 cm) if there will be no compliance with the above rule.
–– Women athletes must wear bikini bottoms that are in accordance
with the enclosed graph, with a close fit and cut on an upward
angle toward the top of the leg. The side width must be of a
maximum of 7cm. One-piece bathing suits must be close fitting
(the design must be with open back and upper chest) and respect
the space for the required branding. The bottoms (or one-piece
bathing suits) must be made of elastic material, preferably of
Lycra® or a combination of Lycra® /cotton or any other similar
quality synthetic material.
–– Athletes are authorized to have personal sponsor’s logos
(including manufacturer) on their shorts / bottoms (or one-piece
bathing suits) located in any position and of any size. There is no
limitation in the number of the sponsors to be displayed on the
shorts/briefs.
–– Athletes are required to print their name, nickname (see above)
or team name on their shorts/ bottoms (or one-piece bathing
suits). The athlete’s name must correspond with the international
athlete’s identification (team name used for the BVIS, rankings,
on scoreboards, TV graphics, etc.) and be written in Latin letters
(between 5cm and 8cm high and 1cm-1.5cm wide). They must be
visible for the audience as well as for the TV.

A sample of cold weather uniform wore by athletes

–– If required, athletes must also cooperate with the FIVB in the
collection of the information related to the sizes of their tops/tank
tops in order for Descente to provide them with the exact size.
Descente will then communicate, via the FIVB, the chosen colors
for the tops/tank tops in order to allow the players to eventually
coordinate the colors of their briefs/shorts accordingly.
–– Players cannot print on their uniforms religious or/and political
statements as well as symbols of organizations other than their
National Federations.
Upon the request of the FIVB Technical Supervisor, athletes must
submit their own shorts/bottoms (or one-piece bathing suits)
for approval during the Preliminary Inquiry. After the Preliminary
Inquiry, and unless specifically authorized in writing by the FIVB
Technical Supervisor and the promoter, athletes are neither allowed
to include any new sponsors’ logo/name on their shorts/ bottoms
(or one–piece bathing suit) nor conclude in any agreements with
companies willing to sign with them at the last minute.

4

Men’s top customized by the promoter with the integration of the
tournament title sponsor

Marketing

Women’s top produced by Descente

Cold temperature and pouring rain conditions
During severe weather conditions players will be allowed to use
uniforms composed of tight shirt, long tight pants (down to the
ankle and not to the knees). These must be consistent in style and
color following the same marketing rules as for the players’ shorts
and briefs regardless size and position. The Technical Supervisor
will be ultimately responsible to allow players to wear such a
special uniform whenever will be required after having consulted
with the official medical staff.
The cold weather uniform shall be composed of a tight shirt with
long or short sleeve and/or long tight pants. This uniform must be
tight to the body and consistent in style, length and colour for both
athletes.
For the cold weather shirt, no sponsor logos (excluding
manufacturer of 20cm2) are allowed on the cold weather gear
for men and women. For cold weather pants, no sponsor logos
are allowed for men (wearing their shorts on top) (excluding
manufacturer of 20cm2). Women athletes (not wearing their briefs
on top) may use their sponsors according to the general ruling.
Player interviews policy
Players must wear their official tops immediately after a match at
all times inside the venue for interviews. A fine of USD 300 will be
applied only if a player will not wear his/her top for the compulsory
post-match interviews.
It has been agreed during the 2011 season that the TV highlight
production company mandated by the FIVB can do interviews on
centre court instead of doing in front of the mixed zone backdrop.
The camera should possibly face the 10m and position 9 & 10
SWATCH banner. For all national TV’s, a much stronger control is
needed. Interviews should be done on centre court facing SWATCH
banners, and always wearing the official tops. Players must not
throw their shirts to the public after a match on centre court. Press
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Athletes are authorized to use the following accessories:
–– visor or cap or hat or head band.
–– sunglasses.
–– therapeutic support braces for knee/elbow (with approval of the
control committee).
–– one (1) watch.
A total of 3 items can be used as follows:
–– Temporary tattoos (max 10cm width) or armbands (max 10cm
width).
OR
–– a combination of the two, may be worn, but only one item on
each arm.
In addition to this a further Temporary tattoo
(max 20cm square) can be worn on any other
part of the body (not including the arms).
Tattoos and armbands may be of different
sponsors and of any category.
–– Footwear and/or athletic socks (with
referee approval).
Athletes are responsible for their own
accessories. There is no limitation concerning
position and size of sponsor logos on players’
shorts/briefs and headgear. For the remaining
accessories the players are allowed to display
a maximum of 2 sponsors (72 cm2 each)
plus the manufacturer’s logo. Upon the FIVB
Technical Supervisor’s request, athletes must
submit all accessories for approval during
the Preliminary Inquiry. After the Preliminary
Inquiry, and unless specifically authorized in
writing by the FIVB Technical Supervisor and
promoter, athletes are neither allowed to
include new sponsor logos/names on their
accessories nor conclude any agreements
with any companies willing to sign a last
minute deal. Promoters may provide
towels for all main draw athletes and Court
Personnel (ball boys) should they wish.
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Television is an outstanding tool for promoting and publicizing the
tournaments. Promoters are encouraged to meet with their Host
TV Broadcasters (HTVB) in order to develop promotion programs,
maximize the number of spectators, raise viewer interest and
of course increase sponsor awareness. In return, Host TV
Broadcasters should always consider the possibility of integrating
media packages with tournament sponsors.

1. Host Broadcasters

–– SWATCH shall have a first right of refusal to buy commercial
advertising air–time from Host Broadcasters of each FIVB Beach
Volleyball SWATCH WORLD TOUR event and the FIVB Beach
Volleyball SWATCH WORLD CHAMPIONSHIPS. SWATCH shall
have thirty (30) days to accept the acquisition of advertisement
airtime associated to the broadcasting of events. Such offers
shall be submitted to SWATCH at least -120 days before an event.
It is understood that SWATCH shall have exclusivity for the branch
of watches and the products as specified in the FIVB sponsors’
product categories, before, during and after such broadcast.

–– The Host TV Broadcaster should develop trailers to promote
competition broadcasts, prior to and during the actual
broadcasting period of the competition.
–– Promoters may request footage from previous events from the
FIVB TV agency for promotional purposes. In this case, Promoters
will be responsible to pay for technical and shipping costs.
–– The Promoters TV Host Broadcasters should cooperate with
the FIVB TV Coordinator as well as the TV highlight programs’
production company in order to ensure top quality production of
all FIVB Beach Volleyball products, news, etc.
–– Host TV Broadcasters and radio stations must be encouraged
to promote broadcast information and times of the tournament
in advance of the event, using on–air promotional radio and TV
spots.

4

7. Athlete Accessories

I. Broadcasting Commercial Opportunities

Marketing

responsible need to always provide additional shirt ready right next
to court to solve this problem. The FIVB will inform the promoters
again about this important point while the Media Operations
Delegate (if assigned at the event) will appoint one volunteer at
each event responsible to have all TV interviews in front of the
mixed zone, with exceptions of the highlight company crew, which
is allowed to shoot in front of the 10m and position 9 & 10 banner.
This volunteer or the Media Operations Delegate will have extra
players shirts ready at all times.

2. FIVB Beach Volleyball TV Highlight Programs

The FIVB will produce the 2010 Highlights programs based on 21
weekly episodes (as mentioned in Chapter 6) which will feature
all World Tour/World Championships events included the 2010
calendar. These highlight programs will be distributed all over the
world and will feature the best of each event in terms of semi–
final and final matches, Beach Volleyball stars, rankings, beautiful
resorts, etc. The Promoters and HTVBs shall comply with all the
contractual obligations as well to provide full cooperation to
the Highlight company on site in order to grant and secure the
maximum awareness, promotion and exposure of each event.

3. TV Graphics

Developed in accordance with the new visual, the 2011 version
of the TV graphics will assure the implementation of a common
look and the circulation of critical information such as the match
results, players profile, weather conditions, permanent score, ball
service speed, etc. The TV graphics will also feature the FIVB Beach
Volleyball SWATCH WORLD TOUR title as well as the Tournament
title (opening and closing only) and the visual. Data and results will
be provided to each Host Broadcaster by Swiss Timing. For the
2011 FIVB Beach Volleyball SWATCH WORLD CHAMPIONSHIPS the
opening and closing graphic will be mirroring this special event’s
title/logo.

4. TV commercial opportunities

The FIVB may offer its partners, tourism offices, organizers, etc. TV
commercial opportunities associated to the broadcast of the FIVB
Beach Volleyball SWATCH WORLD TOUR (for a fee to be agreed by
the parties). Upon request, more details on the above opportunity
can be provided by the FIVB TV & Marketing Department (copying
the FIVB Beach Volleyball Department). In addition to the
tremendous exposure that the FIVB can provide in more than 100
countries, special tailored TV projects associated to the acquisition
of TV commercial elements can be implemented to satisfy the
needs of sponsors in certain countries.
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Local Sponsors areas

J. Other Opportunities

6. Promoter’s Website

1. Player’s Award and Galas

All promoters must provide a trophy for each athlete from the 3 top
ranked teams of each gender’s event. The FIVB will produce medals
for the winning teams and a trophy for the best men’s and women’s
team of the final ranking. The FIVB and the promoters have the
right to create and administer a player’s award, such as the “Fair
Play Trophy” award of each event.
SWATCH is entitled to award the best athlete (MVP) at each event,
but in 2011 they will not produce any. SWATCH will give out the
following awards/prizes: Watches or Bijoux for each player on the
podium.

2. Seasonal kick–off Press Conference (if existing)

All FIVB sponsors have the possibility to invite a representative to
the seasonal kick-off press conference(s) and speak to the public
concerning their activities. All promoters shall be invited as special
guests.

3. Official FIVB Website and World Ranking Title
Association

All FIVB Sponsors shall receive recognition on the official FIVB
Beach Volleyball website in the dedicated section for each FIVB
property. Furthermore, SWATCH, Mikasa and Descente are granted
logo recognition on the official FIVB Beach Volleyball World
Ranking, published regularly on the FIVB website.

4. Additional Opportunities and Special Events

In addition to the above standard commercialization rights, the
FIVB can create in conjunction with various partners special events
that capture a theme or promote a unique message.

5. Side Events

Side events can be tailored by the FIVB in accordance with the
needs of its partners.
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Kid Camp organised on-site

The promoters should activate starting from January preceding
the event a website featuring the visual as per Marketing Kit and
a direct link to the FIVB Beach Volleyball Homepage should be
created.
The content should be as follows:
–– All the information regarding the event
–– Pictures from their editions (current/past)
–– Media Section with accreditation form
–– Accommodation
–– VIP Packages
–– Overview of the all season of the FIVB Beach Volleyball SWATCH
WORLD TOUR season with the complete calendar
–– Venue and Transportation plan
–– Side events and Entertainment programs
–– TV Schedule

7. Medals

All medals are branded with the FIVB logo and the international
title. The medals are produced by G.D.E. Bertoni in Italy at FIVB
costs and shipped directly by the manufacturer to each promoter
between 60 days and 30 days before each event.
Contact person (for shipment queries only) :
Dr. Losa (info@gdebertoni.com)

